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Exhibitor Survey — Summary

2.1 Presentation focus

(Multiple citations, no. of citations > = 3%)

Fresh fruit 80.8%
Fresh vegetables 36.8%
Potatoes 10.4%
Dried fruits / Nuts 6.4%
Storage 6.4%
Transport / Logistics 6.4%
Fresh-cut / Convenience articles 5.6%
Packaging supplies 5.6%
Packaging machines 4.8%
Other 4.8%
Technical services 3.2%

2.2 Goals and degree of achieving goals
(Multiple citations)

Company presentation / Image building

78.4%
M 96.9%
Strengthening of customer relationships
66.4%
M 96.4%
Information for trade visitors
- . 59.2%
M 97.3%
Gaining new customers
82.4%
. 86.4%
Finding new suppliers
B 32.8%
T 922%
Orders / Concluding contracts
| 25.6%
e | 78.1%
Preparation of business deals
R 31.2%
M 97.4%
Presentation of new products
R | 25.6%
M 96.9%

"M Exhibitors’ goals
- Degree of achieving these goals (good and satisfactory)

2.3 Variety of trade visitors

74% of exhibitors rated the variety of trade visitors at
ASIA FRUIT LOGISTICA positively.

Positive assessment of
visitors 73.6%

2.4 Business results

56% of exhibitors arranged business deals at
ASIA FRUIT LOGISTICA

Business deals arranged 56.0%

2.5 Overall impression and outlook

90% of exhibitors would recommend others to exhibit at
ASIA FRUIT LOGISTICA.

Would recommend exhibiting
- N 39.6%
Positive overall impression

D 84.0%

Intend to return in 2012

D 00.4%
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