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2023:

• Global consumption 

doubled last 5 years 

to 2,000 million tons

In 5-7 years:

• Global consumption 

will double again

Canada has  a 3,1 kg pc consumption or more than double of the USA

Growing Fruit Need



Consumption vs. Population 2022
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Blueberry Consumption



Consistent Driver of Growth



Kantar very recent UK data shows Apples 15% retail value, grapes 14.3%, citrus 13.3%, strawberries 12.6%, bananas 9.9% 

and blues 8.1%.

Fresh berries have 28% of the total retail fruit value and are heading towards 30%. Blueberries, in value terms, will pass 

bananas in 3 years or so. As ex-Chiquita this is a big thing!

Professor David Hughes Imperial College London July 2023 & Kantar Worldpanel UK (w/e June 11th, 2023

Growing Market

https://www.linkedin.com/feed/hashtag/?keywords=professor&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A7082696605698551808


Positive Research & Press on the Health Benefits 
of Blueberries Impacts Berry Sales

Consumers around the world continue to hear about new & 
positive health benefits of including blueberries in their diet.
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• Consumer confidence in the category

• High repeat purchase ( if the quality is in line 
with the expectation)

• Low shrink/in store waste

Why Blueberries?



UK tiering: Good, Better, Best
Health is THE key consumer need state when choosing Berries.

Berries also over-index for Enjoyment and Practicality when compared to Total Fruit.

Why Blueberries?



UK tiering: Good, Better, Best

Health…



Big Health Awareness in Asia

Health Awareness is much more important in Asia compared to Europe & the US



Health…

“Understanding the New Asian Consumer”: Rabobank, Temasek, PwC 2021



Through the Eyes of Consumers

Good looking
(nice shape, color and no moisture)

Availability
(Easy to find in shop)

Purchase

Not Soft
(Good Firmness)

Not Sour
(Excellent Taste)

Soft Firm
Repurchase



Firmness is important

Driven by firmness leading to consistent quality. 
Quality cannot be compromised

China 2021 - Henk Vaandrager: what is not crunchy, cannot be sold.

QUALITY (Firmness) will be the key promise 
Blueberries today are often too soft for Supermarkets (resulting 
in waste) and unsatisfied consumers who stop buying.  

Pink Lady, Royal Gala, Driscoll’s Maravilla raspberry, all 
successful brands based on genetics providing firmness 

Crunchy is ‘hot’  



Size is important

2/3 of European consumers prefer big blueberries… 

and this is not different in China



Growth Opportunity

Today blueberries are mainly consumed in Breakfast
…but the snacking category is 4x bigger

The global snack market size was valued at $ 1,450.4 
billion in 2021 and is expected to expand at a compound 
annual growth rate (CAGR) of 2.7% from 2022 to 2030.

The global breakfast food market size was 
valued at $398.1 billion in 2020, and is 
projected  to reach $729.5 billion by 2030, 
registering a CAGR of 6.3% from 2021 to 2030.

https://industry-update.com/cereal-dtc-brands-such-as-magic-spoon-change-the-game-for-breakfast-2022/63187/

https://www.grandviewresearch.com/industry-analysis/snacks-market

https://industry-update.com/cereal-dtc-brands-such-as-magic-spoon-change-the-game-for-breakfast-2022/63187/
https://www.grandviewresearch.com/industry-analysis/snacks-market


So, What is SEKOYA™ ?
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SEKOYA™ is a B2B platform designed to deliver the LIVIE™ Eating Experience: 
crunchy, long-lasting, big & tasty blueberries – 52 weeks per year. 

What is SEKOYA™?



Value Proposition

• A semi-exclusive network of 14 highly professional SEKOYA™ Licensee Members 
(growers/marketers) targeting 52-week per year supply programs.

• An actively managed supply platform built around a package of varieties, services, 

quality assurance, and supply chain coordination to serve the premium fruit market 
segment.

• Organized & managed to deliver defined volumes to 
all major markets across the 52-week period.

• Transparent membership. Members are not a secret; 
they are the secret behind the successful 52-week supply. 

Members can work with Sublicenses – growers. 



SEKOYA™ Members

15 Members have global rights and opportunities.



52-Weeks Premium Fruit Supply

Mid LateEarly



Procurement for Retail

SEKOYA™ Value Planning with our 

members allows retailers and fruit buyers 

to have access to all strategic information



52-Weeks Big & Crunchy Berries



LIVIE™ Update



Just like not all Cripps Pink apples are Pink Lady apples, 

not every SEKOYA™ Blueberry can become a LIVIE™ Blueberry. 

LIVIE™ Blueberries are a selection of blueberries from our SEKOYA™ Network 

that must fulfill our promise of consistent quality:

• Firmness

• Large Size

• Great Taste

• Beautiful Appearance

• Long Shelf-life

LIVIE™ Blueberries are a selection of our SEKOYA™ Blueberries

SEKOYA™ vs. LIVIE™



LIVIE™ Quality Specifications

Size: >18mm

Brix: >11

Ratio B/A: >13:1

Acidity: <1.1

Firmness: >70 shores

These are the parameters for full acceptance. 

For information on tolerances, please review the official LIVIE™ Quality Specification Guide provided by our SEKOYA™ Quality Department. 



The LIVIE™ Quality Logo



The Challenge Today…

Over 50% of consumer experiences in blueberries today are negative.

Less than 25% of consumer experiences align with their preferences.

WINNING THE CONSUMERS' TRUST WILL LEAD TO REPURCHASE.

We have chosen an on-pack quality logo (an Ingredient Brand 

like Intel Inside) that consumers can trust and count on to 

identify the best blueberries from our SEKOYA® Network: 

LIVIE™

Only berries of consistent quality that meet our highest standards 

in terms of size, firmness, flavor, appearance and shelf-life will bear 

the LIVIE™ Quality Assurance.



Our Brand Purpose

Our brand essence is simple: Consistent Quality 

Ø Establish reassurance and trust in the product

Ø Add value to our authorized users 

Ø Create distinction in the market

We believe that supplying exceptional berries every day is not only possible but can be assured! 

Key Drivers: Consistent Quality and Never Being Disappointed

Our Promise – THE BETTER BERRY INSIDE™!



Who can use the logo?

DISRUPTIVE & SIMPLE: Only SEKOYA™ Members & Supermarkets



What do retailers get in return?

• Satisfied customers

• Higher consumer trust leading to continuous repurchases

• Less waste at store level

• A tool to increase sales via expanded category management

52-weeks consistent quality means 

no missed sales…

(bad quality = stop buying for 6-10 weeks)

…resulting in a category growth of

11-20% on a yearly basis.



LIVIE™ POS Material

…by interacting directly with consumers via 

Social Media/Influencers, Media, POS materials…
We will create PULL

@liviefruit

Posts will explain:

• What LIVIE™ is

• Consumer benefits

• Where to find it 

• Fun ways to implement LIVIE™

Blueberries in one’s activities  

http://www.liviefruit.com/


We believe in Snacking

New blueberry varieties are suitable due to … 



Thank you!

Questions?

www.sekoyafruit.com


