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The ASIA FRUIT LOGISTICA Official Visitor Guide is the ideal
information source for all visitors to the exhibition.

THE GUIDE HIGHLIGHTS

¢ Provides quick orientation on the exhibition grounds

e Contains useful exhibitor information including company name, country, hall and stand
number, as well as hall plans, the event programme and other U@‘ﬂﬂ ormation

e 10,000 copies are distributed free to all exhibition vi S »(\ O

O C)
STAND OUT FROM THE OTHER EXHIBITORS! CI'-QJ:;G fram the following options

\eater visibility and differentiation

O A company logo next to your entry giv a
which significantly increases trafﬁc um@s@ nd.
O A premium entry provides more maéhn a our business and helps visitors to

make decisions on who to
O A prominently placed adveg(semerébcu@ttention even more effectively and
provides more information ab&your@)mpany

For full details, prices and orde\@?m\é(;age 3.
\Q
PLEASE NOTE

e Advertising in the ASIA FRUIT LOGISTICA Official Visitor Guide is restricted
to registered exhibitors.

e The Exhibition Guide is published by Global Produce Events (HK) Co., Limited and
is produced by Fruitnet Media International GmbH, the official cooperation partner
of ASIA FRUIT LOGISTICA.
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FACTS AND DATES

Print run

Deadlines

Artwork submission deadline
Catalogue format

Bleed format

Artwork format

(for printing)

Logos

Data transmission
Value Added Tax

Deadline
2nd August

10,000 copies
Advertising deadline 2nd August 2024
9th August 2024
148mm wide x 210mm high
Additional trim on ea%edge 3\'@} (siepage 2)
Supplying artwork e&@ﬁ‘or&)@s:
- Print ready P% é . ‘ | |
(All fonts mg&ﬂe o ﬁbaeq (@Q‘or supplied. All images must be
supphed@ edd Q\
Plea%g&ppﬁ@ur.l@in a vector format saved as
a s/@ﬁle. ;\Q\\}
I fodf oupci@d and in CMYK - no Pantone
c@ours d@gn@fruitnet.com

(b.%ric@uoted are excluding Value Added Tax (VAT)

Terms of payment Q\® [?Q\g’ces must be paid on receipt in full prior to
,@ﬁblication of the Visitor Guide
Contact A Fruitnet Media International
Kate Riches

Publisher

Al.

kate@fruitnet.com

Tel : +61-3-9040 1601

Global Produce Events (HK) Co., Limited
(Organiser of ASIA FRUIT LOGISTICA)


mailto:design@fruitnet.com
mailto:kate@fruitnet.com
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Together
with

ASIA FRUIT LOGISTICA

Official Visitor Guide 2024

COLOUR ADVERTISEMENT

O lnside front cover USD$3,680

Al

Deadline
2nd August

(O1/1 page-USD$2,850 (O1/2 page-USD$2,000 (O1/3 page-USD$1,750 (O1/4 page-USD$1,570

1/1 page 1/2 page 1/2 page
vertical horizontal

in type area in type area in type area

128 x 191 mm 62 x191 mm 128 x93 mm

bleed bleed bleed

148 x 210 mm + 70 x 210 mm + 148 x 105 mm +

3 mm trim 3 mm trim 3 mm trim

®

& S
PREMIUM ENTRIES - LOGOS - QR¥
&

O Premium entry - USD $500 - bQ)
(see illustration) including %mparq?
town, country,stand number, e
text 200 characters (Spaces igﬁ&ed@

O Logo in colour - USD$250.@) \@

O QR-Code s/w - USD$ \

(only in addition to premiun(ésbgor logo booking)

Text premium entry

S

ddress product

\%e%cép%mpany name,

1/3 page 1/4 page 1/4 vertical

horizontal horizontal

in type area é in type area in type area
8x44 mm 62 x 93 mm

O 148x56mm+

é%;nél mm

X \o"}
@} OO
X
OQ FRUCHTHANDEL

Fruchthandel Magazin, Disseldorf, DE 62A-06
Fruchthandel Magazin has been the companion and
mouthpeace of the fresh produce industry

in the German-speaking world for 107 years.

With our professional competence and passionate
commitment, we report nationally and internationally.

FRUITNET

Fruchthandel Magazin, Diisseldorf, DE

Company details
Company/Exhibitor

Contact person

Address

Postal code/City/Country

Telephone

Email

We are main exhibitors (yes/no)

We are joint exhibitors with

Invoice address (if different)

VAT-ID-No (EU companies only)

Al.
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1. Orders are subject to the Conditions of Market Intelligence
Asia Pty Ltd (hereinafter referred to as “the Publisher”).
Application of the customer’s own general conditions of
business is specifically precluded.

2. An order as defined by these conditions of business is a
contract concerning the production and/or publication of
one or more advertisements, paid catalogue entries or paid
company logos (herein-after referred to jointly and
separately as “advertising” or “advertisement(s)”) of only one
advertiser in the official printed exhibition catalogue. This
also applies to hyperlinks providing access to other
advertising content belonging to the advertiser, which does
not form part of the official printed exhibition catalogue
The official printed exhibition catalogue is published by
Global Produce Events (HK) Co., Limited The acceptan
advertising in the official catalogues is subject to the
acceptance of the customer as an exhibitor by G@.
Produce Events (HK) Co., Limited.

3. The contract is established only by corq\gon o&e
order in writing or by email by the Publishel, or b

publication of the advertising. Verbal or telep

confirmations are not legally binding. An or, r ad@&l
services that are not part of the original ct e
accepted and confirmed by the Publi x@wri@fme
they are deemed to be part of the cofftract. .°

*

4.Orders are legally binding. If the @Her does not
refuse the order within four weeks of receiving it, the order
shall be deemed to have been accepted.

5.1f an order for advertising is received after the final
deadline notified by the Publisher, the Publisher reserves the
right to include it in the official catalogue or in an addendum
to the catalogue if appropriate. Any obligation to pay shall
continue to apply.

6.1n case of doubt, orders shall be processed within 12
months of the order being accepted. If a general order
grants the right to several insertions, the order must be
processed within 12 months of the appearance of the first
advertisement.

Al

Al

Deadline

2nd August

7. The Publisher shall make every effort to execute the
order with care. The Publisher guarantees the best possible
reproduction of the advertising in accordance with the
accepted technical standard at the time. The Publisher shall
make every effort to carry out the order by the planned
date, but cannot be made liable if the advertising does not
appear on the agreed da Nelther the Publisher nor its
employees,, agents o nts or representatives
guarant t cer@q suI e achieved through the
advertié

8@-@ pricesthat ap those listed in the latest price
or |§ atest, ial advertising rates and catalogue
entry s. Th pe and cost of the advertising are

fou the ant price list or official advertising rates.
offers by the Publisher are subject to alteration.
@g pr«|§' rcharges and discounts listed in the advertising
rate rice lists are applied uniformly to all customers in
Gx nce with standard guidelines. Prices are subject to
pplicable statutory VAT. The advertising rates and price
are subject to alteration. Orders confirmed by the
Publlsher shall be subject to price changes only if the
changes are announced by the Publisher at least three
months before the advertising is published. In the event of
a price increase, the customer has the right to cancel the
order. The right to cancellation must be exercised within
five working days following receipt of the announcement of
the price increase.

9. Advertising agencies and other advertising intermediaries
must abide by the Publisher’s price lists and advertising rates
in their offers and contracts and in settling accounts with
advertisers. The agency commission granted by the
Publisher must not be passed on to customers either in full
or in part. Orders from advertising agencies shall be
accepted only for specifically named advertisers whose
company address is known to the Publisher. Advertising
intermediaries shall receive a commission from the
Publisher only if they place the order directly, settle
invoices, and supply printing material directly to the
Publisher.

10. The Publisher is entitled to assign services connected
with the production and publication of advertising to third
parties. This does not create any legal relationship
between the service provider and the customer.
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11. Collective advertising, i.e. joint advertising by several
advertisers, is expressly precluded. Special authorisations
require individual arrangement and written confirmation
from the Publisher.

12. There shall be no obligation on the part of the Publisher
to examine and check the advertising before accepting the
order. For this reason, the Publisher reserves the right, even
in the case of legally binding accepted orders, to reject the
advertising on grounds of content, origin or technical form in
accordance with standard, objectively justifiable principles -
even in the case of separate individual insertions within a
general order. This also applies to advertising that is
accepted by the Publisher’s representatives or other

i ' i EIS ov@ duc
intermediaries. The Publisher is entitled to cancel the ordig oth mp

without compensation if it is established that the con
and/or form of the order contravenes basic principlég
the case of immoral content and/or violation of
political neutrality. This also applies to the hyp

in
S or

provide access to other advertising content nglng
advertiser which does not form part oft rt|5|
customer shall be informed of the rejectio f an

immediately.

13.In the event of an order being rejec @(Dcu tﬁ
shall be entitled to reimbursement \ aym A§\ read
made to the Publisher. The assertion &f any othepclaims is
expressly precluded. If the advertising is d despite
initial rejection, the customer’s original nt obligation

shall continue to apply.

14. By reimbursing payments received, the Publisher shall not
be bound by the order if, for any reason, the advertising fails
to appear. In the event of force majeure, all performance and
compensation obligations shall be nullified.

15.The customer is liable for the content of the advertising,
for all information contained in it and for any legal
consequences arising from it. It is the customer’s exclusive
responsibility to clarify issues relating to competition laws,
trademark laws, copyright, press laws, rights to the use of
names and other issues before placing the order. By placing
the order, the customer confirms that he has obtained all
the necessary rights of use from the holders of copyright,
trademark rights, ancillary copyright, rights of personality

Al.

Al
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2nd August

and other rights to the data files and materials supplied by
him (for example texts, photos, graphics, audio and video
recordings, etc.). The customer indemnifies the Publisher
against any claims from third parties asserted against the
Publisher because of an infringement of the rights of third
parties or conduct in violation of legal or contractual
obligations on the part of he customer in connection with

fulfilment of the ord if itjs cancelled. In the event of
claims b ﬂ%d partﬁk ecu er shall be solely liable.
The P@h ris bI| heck advertising to see

whe r'it |nfr S the r| s of third parties.

Iace advertising only to promote
rvices or offers without mentioning

@Co% ion exclusions cannot be granted.

1 g:ustomer is responsible for and bears the cost of
Iylng advertising content and/or print-ready production

\naterlals on time. The customer assumes the risk of

transmlttlng the material intended for publication, in
partlcular the risk of data loss. If the customer fails to
deliver the necessary production materials for an
advertisement on time, the Publisher is entitled to cancel
the order and charge the customer for reimbursement of
expenses amounting to 20% of the order value, unless the
customer provides evidence of lower costs.

19. The reproduction quality is determined by the quality of
the printing materials. In the case of print advertisements in
the official printed catalogue, the customer is obliged to
provide a colour-accurate, industry standard certified digital
proof (for example ISO/FOGRA). In the case of printing
materials that are supplied in digital form, the Publisher
accepts no liability with regard to the final published
appearance of layout, text content, format or colour as the
Publisher has no direct influence over the digital content of
the advertising.

The cost of producing proofs that have not been supplied
and of any necessary extra work arising because of
incomplete or inadequate printing materials will be invoiced
separately at the usual rates or according to cost after
consultation with the customer.

In the case of delivery of finished artwork, photos, etc. the
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production of final printing materials will be charged at the
usual rates.

Any changes subsequently requested by the customer will
be charged to the customer. The Publisher accepts no
liability for the accuracy of the reproduction in the case of
orders or alterations requested verbally or by telephone.
In the case of paid catalogue entries, the customer accepts
any necessary shortening of text content at the Publisher’s
absolute discretion and without consultation with the
customer if the text exceeds the prescribed length.

If any deficiencies in the delivered printing materials are not
immediately obvious, and are noticed only after printing or
when the advertising is uploaded to the internet, the
customer shall have no claim regarding inadequate
publication quality.

advertisement format, the customer will be char,
the next larger size. If no particular size instru
given, the next largest format closest to% al SI

20. If the printing material is larger than the com:%;gs@

the advertisement will be used to calcul pric

21. Advertisements that are not |mmed|ately r |sabI
advertisements because of their design will

marked as such by the Publisher. This ﬁg@ @le
to paid catalogue entries or paid corQ ogos\\

22. Correction proofs of paid catalogue e Qr paid
company logos will not be provided to @omer.
Correction proofs of advertisements in the official printed
catalogue will only be supplied for approval by the
customer if specifically requested. If the customer fails to
return by the agreed deadline proofs that were delivered to
him on time, printing approval shall be deemed to have
been given. The customer is responsible for ensuring that
corrections are legible. Costs for changes to originally
approved materials or for subsequent changes requested
by the customer will be charged to the customer. In the
case of orders or alterations requested verbally or by
telephone, the Publisher accepts no liability for the
accuracy of the reproduction.

23. Colours are subject to standard industry technical

deviations from the supplied printing materials and proofs.
These do not justify any reduction in price.

Al.
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24. Except in the case of paid catalogue entries or paid
company logos, the Publisher does not guarantee to place
advertisements in particular positions within the catalogue,
unless the customer has made this a specific condition of
the order. Otherwise customers’ positioning requests are
subject to space availability. The Publisher reserves the
right to change accepte 05|t|on|ng requests in the course

of page layout if this es essary. This does not
affect t I|d|ty ord§

25. L@?a IatQplght to cgeellatlon has been specifically
ed, th est ca jon deadline for print media is the
ertis py déadlihe. Cancellation requests must in all
cases K dress the Publisher in writing. Cancellation
shaI effe:@ nly if the Publisher expressly agrees in
iting.

sSgnnts of any kind must be made in writing within
g s of the publication of the advertising, otherwise any
“eith

is nullified. If the ordered advertising is not published,

er wholly or in part, or the content is altered, as a result
of a mistake by the Publisher or by a third party
commissioned by the Publisher, the customer shall be
entitled only to a payment reduction or, if applicable, a
replacement advertisement, paid catalogue entry or paid
company logo but only to the extent that the purpose of the
advertising was negatively affected and not in excess of the
actual cost of the faulty advertising. Further claims, e.g. for
a reprint of, insertion in, or holding-back of the publication,
the sending of correction addenda, payment of
compensation etc., are expressly precluded. Further liability
on the part of the Publisher is expressly precluded even in
the case of erroneous non-publication. Minor deficiencies in
the fulfilment of the order shall not entitle the customer to
a partial or full reduction of the price. If there are
deficiencies in connection with the advertising, the
customer is not entitled to refuse to pay the Publisher for
other orders for which payment is required. Set-offs against
other payments are admissible only if the customer’s set-off
claim is uncontested or legally established

27.0n receipt of complaints, the Publisher shall ensure that
the deficiencies mentioned are rectified immediately, insofar
as this is still possible. Any claims by the customer for
damages are precluded, unless intent or gross negligence is
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established on the part of the Publisher.

28. The Publisher accepts no liability for technical faults
(e.g. on the part of an internet server or email server),
insofar as they do not fall within the area of responsibility
of the Publisher. The Publisher accepts no liability for the
internet service being continuously available and/or free of
errors. Liability for other services guaranteed in writing by
the Publisher remains unaffected and is limited to the
amount to be paid by the customer.

29.In the event of interruptions to business or cases of
force majeure, labour disputes, impounding, traffic
disruptions, general raw material or energy shortages and
the like - either in the Publisher’s operations or in third-

party operations used by the Publisher to fulfil its obligati@ ord

- advertising may remain unpublished or be postpon
without prior notification of the customer. Any oblig
the part of the Publisher to carry out orders and
compensation shall be nullified. In particular, no
compensation will be paid for advertising th
published or is not published on time.

justify it, up to two tear sheets or complete
copies will be supplied. If copies cannot
will be replaced by a legally binding
publication from the Publisher. Voucher copi ear
sheets of paid catalogue entries or paid c m@y logos
will not be supplied.

31. Data storage devices and other printing material supplied
by the customer will be returned to the customer only if
specifically requested and at the customer’s cost. The
associated risk shall be borne by the customer. The materials
will be returned in the normal post-production state. The
Publisher’s obligation to store the materials shall expire three
months after completion of the order.

32. Where the customer does not pay in advance, invoices
for advertising are issued prior to publication of the printed
catalogue. The invoice is to be paid in full on receipt. In the
event of late or deferred payment, interest will be charged
at five per cent. Collection costs will also be charged. In the
event of late payment, the Publisher may defer fulfilment of
any remaining part of the current order until payment is
made and may request advance payments for any remaining

Al

Al
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orders or parts of orders. In the case of bankruptcy and legal
settlements in bankruptcy, any discounts shall be cancelled. If
there is justifiable doubt about the solvency of the customer,
the Publisher is entitled to make the publication of further
advertising conditional on advance payment of the amount
and settlement of any outstanding invoice amounts, even
during the term of an ordér and regardless of any previously
agreed payment dead,g‘ he Puhlisher may also cancel the
co

order wi t addi tion in the event of
justifi bt @ t the éltworthiness of the customer.
he cu er ex @Py declares that he has read the

>

d indicates his acceptance of them
re under the order or by sending an
or email.

(Eg % diti
y pl his,si

|n W , the acceptance by the customer of the
er's written order confirmation shall be deemed to
y acceptance of the Terms & Conditions of Booking on
e part of the customer, unless the order is immediately
cancelled by the customer on receipt of the order

confirmation.

on A ora Qson, the customer has not confirmed the order

< @
GQ)
O (06

30. If the nature and scope of an advertisemen <®er ,

34. Changes or additions to the contract, including additional
agreements and amendments to this clause, must be made
in writing. If one of the clauses in the contract is or
becomes invalid, this shall not affect the validity of the
remaining clauses. The invalid clause shall be reinterpreted
to produce a valid clause that is as close as possible to the
commercial objective of the invalid clause.

35. The place of fulfilment and jurisdiction for both parties
is London. Orders are governed exclusively by British law.
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Online Exhibitor Catalogue

ELSREAR
For more information on this subject, please contact Organiser Team = 7rH1BA
W TIERE L, IHEKR Tel.Hiif: + 86-21-5265 3251

berkefeld@messe-berlin-sh.com

ASIA FRUIT LOGISTICA offers you the option of a highly visible advertising placement at the
online exhibitor catalogue on the official website:

ASIA FRUIT LOGISTICA AERUEE HMENERS B A X E R B LK SR

Stand @i 5 Exhibitor Name J& i&i 22 B

[ Availabie,}  Unit Cost Total Cost
Description JR&5HiiR )" Units (USD) (USD)
FHE¥E VBN EER) &t (Fm)

Banner (rotating) H&iE (¥%E)D
Large banner to be displayed at the top of the gnitine |
exhibitor catalogue page on the website. Bentor will 2
displayed until April 2025. 5 $4,500.00

KR AIRE MRS FE 7 TE B 7 WX 3l 75 28 5 R B 44 o3 TART ) T35
FEERL R & 2025 4 4 H .

Pinned company profile B HIAT A
The company profile and product listing will e Binned
and appear in the premium positiein &t the-front page of

online catalogue for greater visibiliiy. 2 $2,000.00
O3 RIS M 0t A7 R0 A [ R FE ALk B DU i s

B, DREmmaE

Combination of Online Banner (rotating) and Onsite Upon request
exposure (upon request depends on items) Depends on item
TELRAEIE CRRIBIED ARG S (R Rk ° o R
IR E ) ME T 2

Dedicated interview by FMI and Dedicated Onsite
video interview (approx. 3 mins) and publish in AFL
social media channels after the show (Facebook,
LinkedIn and X) 5 $3,500.00
FMI U5 RGN E DT (4 3 4081 , HERRER
JE¥E AFL #E3SARIETE (Facebook. LinkedIn 1 X)
ERAR

Photographer and videographer for your stand
onday 1 or 2 of AFL
Around 20 booth photos with 1-min video clip

B e R IM ARG T 6 $1,500.00
AFL %5 1 8035 2 K
%9 20 5k FEAr BB R 1 4> Bh AT F B
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REMARKS £&¥E:

1. Exact location and dimension will be provided upon request.

2. Exhibitor needs to provide the artwork in exact dimension indicated for each item and submit to
the organiser at least one month before the show.

3. By placing this order,the exhibitor confirms that he has read and agrees to GPE HK's General
Terms and Conditions for Fairs and Exhibitions and the Exhibition Terms and Conditions for
ASIA FRUIT LOGISTICA 2024.

1. ETRRIEESR MR PRI E . R R .

Z e H b A I H H U R R, JRE RS 20— DM HIRZS E5 77

3. B FIAMITH, SRR CREIEFER GPE HK 198 W4 — M a0 % 14F LL & ASIA FRUIT
LOGISTICA 2024 [f) J& Y 5 3 FH % AF-«

N

Invoicing Address RE{ZE

Company A & &K

Street #7

Postal code/City/Country HE(Zwm /3 11/ 5

Contact Person Bx & A ~ [ Date “.JName of customer (in block letters)
HELN B4R (IERS)

Telephone Hiif

Telefax {8 &

Email HE58 Legally binding signature/company stamp
AHERBINE T AR
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Onsite Advertisement

R &

Jul|7B 248

For more information on this subject, please contact Organiser team, operations department 3= #5771z & H A

W TRE 2R, EKA: Tel. H1if: +66-2-9414600
Email fifF5: operations@gp-events.com

ASIA FRUIT LOGISTICA offers you numerous possibilities to increase your brand exposure during and

throughout the event.

ASIA FRUIT LOGISTICA NEIREZ MBI EH R, EENMNRSHRIRXKEIE R HEELE.

Stand {5 | Exhibitor Name f& & 44 #1

Description iR #iid Available | Unit Cost Total Cost
Units (USD) (USD)
ks | BHUSD) | At (E)
Onsite Advertising and Placements |
W EBIK

Visitor Bag AT

1 side advertising on visitor bag (pp spun bond material with 4 snact colouss;

to distribute to all visitors; artwork provided by the exhibitor. Exhibitor te

insert company brochure in all visitor bags (max 2 pages/max A4 siz); |

materials provided by the exhibitor. Complimentary loa@ 2zxposure’in AFL 1

website under "sponsors". (exclusive) | $50,000.00 a)

MARTFFEAR LT CRA 4 R (i pp JTRIND 5 1T A LA IR CHRZO

SR HBREERA . SR A T SRR T R TR TR

R%Z 2 RN BK AL EAENHS RN £ ARL W BB "B

T®#RT logo #7iR. - &

Lanyard #:#

Exhibitor branding on visitor Ianygrd and at Iaf\yard/badq;_: collection p_oints at 1

ﬁr?dl,:\rlispuolgslaros?-lSTICA. Complimentary 10gs exposure'in AFL website (exclusive) $45,000.00 5

SRR logo JEATENAE HiHE s . <DLl ASIAFRUIT LOGISTICA E2aily | (50
o HEAIEFE U . 7 AFL W3 "SEBIRT TR T 2 BUB T logo #Rifl,

Invoicing Address RE(E R

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Contact Person £ & A Date  Name of customer (in block letters)

H# &4k (RS

Telephone Hif

Telefax {8 &

Email HF4E Legally binding signature/company stamp
BRI T A F d
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Badge MAEE

Exhibitor branding on reverse side of the visitor badge and at lanyard/badge

collection points at ASIA FRUIT LOGISTICA. Complimentary logo exposure

in AFL website under "sponsors".

22T logo EREMAGEE T, LK ASIA FRUIT LOGISTICA E& 31
B AEAFSU S . 7E AFL P3G "85 "1 B TR #EE R logo FRiR.

1
(exclusive)
OBz

$25,000.00

Welcome Reception Sponsor

Leverage on the opportunity to enhance brand awareness at this highly
appreciated networking function one day before ASIA FRUIT LOGISTICA
opens. Event by invitation only to all exhibitors and VIPs. Sponsor's logo in
all communications related to Welcome Reception. Sponsor logo/artwork to
be displayed both online and onsite (e.g. registration email and website,
confirmation email, onsite event backdrop). Complimentary 80 voucher
codes for sponsor's guests invitation to welcome reception. Onsite
acknowledgement by event emcee. Sponsor can have the option to deliver a
short welcome remarks (3-5 minutes) or onsite material / souvenir
distribution. Complimentary logo exposure in AFL website under "sponsors".
B/ UN b L]

AETMHEFRRBERIES (ASIA FRUIT LOGISTICA) JHREI—REDHIX—&
RBEENOES P, MAX—VRESMEBAEE. WDBER{EIEMES
REM VIP RESM. EERDBESH XA BRI EAZRER logo¥:
Re BB logo ARR/E R KL RS (AEME FERE-FM L, HIA
B, WHEHNERR) . ARDFRBESMRDESHNER £ RiEH
80 MNHFH HIRAD. AN HEIN . BEEEFLREERNDE 36
) SEFMH R EMEIE SR, & AFL MG BB "B TFRERTHE
Bi7E logo #R17.

Buyer Lounge Sponsor LKAk B %R

— Buyer Lounge functions as central meeting and resting point tor selecied
high-level buyers

— Food and beverages will be provided during, all 3 exhibifion daysyinside the
buyer lounge

— Sponsor's logo to be prominently displayed insidettie walls»othe buyer
lounge

— Sponsor logo/artwork to be displayed on talig/'wind flags’at/inside buyer
lounge; materials will be produced by the.arginizer

— Sponsor has option of small table tep'siand insia# the buyer lounge to
display products or promotion materiais

— Buyer lounge highlighted as "powered by soonsor” with sponsor logo on all
printed and digital floor plans

— RSy m i E Ll SR AR B B

S$100,000.00

1
(exclusive)
CphizO

$20,000.00

Invoicing Address RE(E R

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Date
H 34

Contact Person Bt & A

Name of customer (in block letters)

TR (IERD

Telephone Hif

Telefax {8 &

Email 345

Legally binding signature/company stamp
BA PRI B FIA A i
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- ZREHIA, SR B = PR R AR AT YO

— BEBIT logo 78 KRR =k A B R H R

— BRI logoffE Il 1 SRS IR I & (R 55 1 XS 55 Jjos s Rk E 327005
s

— WA ATk A SE SR IR A R SR R o A R

— EPTH ENRIAN A T RALE L, KRR R SRR MAn 508 " B I 3R 52
F, FFEA P logo

Information Counter Sponsor

Information counter serves as the central knowledge hub for all sorts of
enquiries & well visited. Sponsor logo to be prominently displayed at the
onsite information counter. Two wind flags to be placed near the information
counter, to be produced by the organizer. Information counter highlighted as

"powered by sponsor" with sponsor logo on all printed and digital floor plans. 1 .
Complimentary logo exposure in AFL website. (exclusive) | $20,000.00 O
FRaRYE (M50

FRAREMEAMBENMRTL. ERSHESEEZMERTEIENR
R AFEEMERRERENTHENNE. FRESERFHRMEFF
HEEREET BRMEHXR", HEAREIRR. & AFL N ER%HR
TREERR.

Happy Hour Sponsor ¥KREF eI 4 Bh i

— Sponsor to feature a happy hour in the afternoon of either exhibitionGay
(3.30-4.30pm)

— Soft drinks, wines and beers to be offered for free in dedicated-sérving
areas of Hall 3 and 5

— Happy hour to be annouced as "powered by sponsor” (or(Simiilar) thiaugh
hall audio system

— Sponsor logo to be displayed at/around happy hourisgrving areelinateriais 3
will be produced by the organizer (1 perday) | $18,000.00 o
— Happy hour(s) will be highlighted with sponsoiNggs in thewisitor guitie AR

— BRI E AR HE I (3:30-4:30pm)  B8000AR I ey st

— 3 SIHF 5 SRR LIRS X 7 G P O i 2 B A I i

— B E M BRI Y URA A Bh R At (BRI S

— BEBHE logo B TE M AR I YEIRXT (1) 258 I3 X 35k oA SRRl JR s e DA bR F 3=
III7 HIAE

— WORI R AR AREE B b 5% L R B B 1690

Visitor Bag Insertion M AT R4S B s
Insert your company brochure in the Visitor baas,{max 2 pages/max. A4),
materials provided by the exhibitor

EMARTIRET RN AT W EAN (&2 0mK A4, BN HRERE R

4 $5,000.00 ]

Invoicing Address RE(E R
Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Contact Person £ & A Date  Name of customer (in block letters)

H# &4k (RS

Telephone Hif

Telefax {8 &

Email HF4E Legally binding signature/company stamp
BRI T A F d
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Water Bottle Sponsor /K% B

1
Exhibitor branding on water bottles, widely distributed in visitor bags, at ;
information counter, and other locations (EZ(g!EU%\)/e) 315.000.00 )
TEAOEN B2 R A, AR TR . &M & M HARS BE IR
Onsite Wifi Sponsor %%t Wifi # BT
— Branded landing page with Sponsor logo + booth number (static and non-
interactive) for trade visitor Wifi login
— Login password to include sponsor brand name (e.g. "sponsor@AFL2024") 1
— 10 roll-up banners/signages in public areas (i.e. entrances, information (exclusive) $30,000.00 O
counter, in halls etc.) Oz

— BRI WIFI 2 i S 1H 45 28 B 7 logo ANRALS, A b O 8 s A
— BB A A B LA (A0 "sponsor@AFL2024")
— EALXIE O, EilE. BTN HE 10 N 5hiE | hrd

Mobile Phone Charging Station SFAL78 L3
Sponsor branding on mobile phone charging stations at high-traffic areas
such as meeting points and/or other traffic hot spots 3 $5,000.00 O

FHUFS R NIRRT, A B0 A B AR SR AL Ak THL
78 L bR S L B i B

"Get Connected" Advantage Package:

Wifi Sponsor + Mobile phone charging stations (total: 3) N
"J:M:E?% '.ﬁﬁ'ﬁg: 1 | 4)35,00000 O
Wifi 2B + FHITEYE (33 4D)

Big Banner at East Entrance &[T\ O AR B

East Entrance

Size : 3000 mmW x 6000 mm H or 4000 mmW x 6000 mmki» (depeng-tine
position of big banner) I 3 $40,000.00 O
NRPNEEG

JR~F: 3000 mmW x 6000 mmH &% 4000 mmW x,£000mmH & 55 K B e
AL BT E D O

Hanging Banner (Concourse Level) BEia (fhois)
Central Concouse Hall 3B-D and Hall 5R<D

Size : 990 mmW x 3980 mmH 5 $10,000.00 O
rf e iR 3B-D 1 5B-D S
J~F: 990 mmW x 3980 mmH

Lamppost Banner (5 pairs per set) Tker &5 (48415 )
East entrance or west entrance 2 sets
Size: 0.3 mW X 3.5mH 2 4 $8,000.00
ERPNSE T EpN -

J~F: 0.3 mW x 3.5 mH

Invoicing Address RE(E R
Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Contact Person £ & A Date  Name of customer (in block letters)

H# &4k (RS

Telephone Hif

Telefax {8 &

Email HF4E Legally binding signature/company stamp
BRI T A F d
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Balustrade Banner #FF141R
East entrance ballustrade
Size: 10 mW x 1 mH

R EPN =y EE

R~F: 10mwW x 1 mH

1
(exclusive)
50

$7,000.00

Balustrade Glass Sticker (3 per set) F=FFBEBNE4R (4 3 5K)
Central concourse level 1

Size: 3105 mmW x 1140 mmH

1 M e 7

JsF: 3105 mmw x 1140 mmH

10 sets
10 4

$8,000.00

Premium Floor Sticker (Level 1) HifgR 4% (18

One piece of floor sticker in prime location in Level 1

3 locations: In front of escalators at Level 1 on the way to the exhibition
entrance

Size: 2 mW x 1 mH

3AME: 1M RSN DI B ShEksE Al

JAsF: 2mW x 1 mH

$8,000.00

Floor Sticker (Hall entrances, G Level) #igll§ 2 (BT AO4, G B
One piece of floor stickers near hall entrance in G level

—ik G RRIT AR HIHhRNGAT

Size: 3mW x 1.5 mH

JA~F: 3mwW x 1.5 mH

$6,000.00

Light Box T4 %

1-sided light box near Information counter, central concetiise Level 1 ot
inside the exhibition hall

Size: 1.5 mW x 2.5 mH

SEITEW G, LR OEREUR T M BT #

J~t: 1.5mW x 2.5 mH

10

$5,000.00

LED Screen Ads LED &) 4%

One slide company ad presentation (Max.'20 sec) G#large 57 screen,
exact location and size to be confirmed later

Size: 16/9 ratio

KA LED i EH—3k A S BN NI ARIK204D) |
M E A
JRsYEefl: 16/9

HARAL EAR S

10 slides /
location
10 51T Rl
(VA=

$6,000.00

Invoicing Address RE(E R

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Date
H 34

Contact Person Bt & A

Name of customer (in block letters)

TR (IERD

Telephone Hif

Telefax {8 &

Email 345

Legally binding signature/company stamp
BA PRI B FIA A i
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Pillar Wrap (1 pillar / set ) 1 foyer can have 4 sets
BETE AMEF/E) —MRITE44E
4-side pillar wrap at exhibition foyer
Size: 1.5 mW x 3 mH
ST 4 AT &
Jf: 1.5 mW x 3 mH

12 pillars
12 ¥

$7,000.00

Hanging Banner (1/F Floor, East Lobby, Walkway to Hong Kong SkyCity
Marriott Hotel)

Size : 10mW x 3mH

RHEEE (BAEEERFEARBENTABERAE 1)

R~ 10mW x 3mH

$12,000.00

Sticker or Foamboard on Glass Balustrade (1/F East Lobby)
Walkway to Hong Kong SkyCity Marriott

Size: Approx 37.2mL x 1.13mH (Each glass 1.56mW x 1.13mH)
IREBAZAT EAMEZRSARIR (RAE 1 #)
BEEERFARBEENTARE

R~ £937.2mL x 1.13mH (3R 1.56mW x 1.13mH)

$8,000.00

Sticker or Foamboard on Glass Balustrade (1/F East Lobby)
Opposite to Walkway to Hong Kong SkyCity Marriott

Size: Approx 11.36mL x 1.13mH (Each glass 1.56mW x 1.13mH)
WEAEAT E AR SEERIR (RKE 1#)
ERERGARBEETABENE

R~F: £911.36mL x 1.13mH (&I 1.56mW x 1.13mH)

$7,000.00

Staircase Sticker at East Entrance Lobby
Size: 5.02mL x 47 steps (0.15mH or 0.115mH)

RAORERBIEEK
R:5.02 %Kx47 K&K (0.15 (&5 0.115 (&)

$15,000.00

Staircase Balustrade Sticker (Internal) at East Enirance Lobby
Size: various artwork sizes

FAORERBETEE (RER)
R FRRF

1 pair 3t

$10,000.00 /
pair Xt

Staircase Balustrade Sticker (External)_a_t East Enjrance l_a?by
Size: various artwork sizes

RAOKERBEATIEE (5M5)
R¥: FAR

$8,000.00

Escalator Glasspane Stickers at EasutErirance¥dbby
Size: Approx. 13.2mL x 0.57mH

IR KE BRI

R~ 2913.2mL x 0.57mH

2 paris

$10,000.00 /
pair Xf

Invoicing Address RE(E R

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Date
H 34

Contact Person Bt & A

Name of customer (in block letters)

TR (IERD

Telephone Hif

Telefax {8 &

Email 345

Legally binding signature/company stamp
BA PRI B FIA A i
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Escalator Glasspane Stickers at West Entrance Lobby

Size: Approx. 13.2mL x 0.57mH . $10,000.00 /

FRIRA % B E IR 2 paris pair % :
R~ 2913.2mL x 0.57mH

Egcalator Glasspane Stickers at Central Concourse $10 000 /

Size: Aiprozc 13.2mL x 0.57mH 9 pairs plair a
RS A AR 9% | 10000/ 3¢

R~F: £913.2mL x 0.57mH

Glass Sticker at East Entrance Lobby (1 set for 4 glass panels)
Max. Capacity of Sticker is 70% transparency

Size: 0.9mW x 3mH each 3 sets $15,000.00 o
FAOKRZHBUGLE (1 F 4 SRIBR) WENE ARSI 70%
R 58 0.9 XE x 3 XH

Tabletop Standee at Arena Kitchen
Size: Max. 15cmW x 21cmH (A5 Size)

Remarks: subject to venue AWE final approval and censorship $6,000 for
** availabe for 10 pcs or 20 pcs 10 pcs and
Arena RN EEEIER 10 iae’;‘i 520 $10,000 for
R~F: &K 15cmW x 21cmH (A5 kK/\h) 10p1¢§? 55 20 pcs o
&% MAHIE AWE BEHOATIEE s 10'+$6,000
* BT{R{H 10 {43} 20 14 Ty 204
$10,000

REMARKS &#::

1. All onsite advertising rates include prodietion and advertising space rental at venue.

2. Location, exact dimensions and quaditity* will aézorovided, tpon request.

3. Exhibitors need to provide artwark) in the ‘exact cindznsions indicated for each item and submit to the
organiser at least one month betore the(show (astaork of visitor bag, lanyard, water bottle: 6 weeks before
the show).

4. Onsite advertising will be allocated(an first‘come first serve basis.

5. By placing this order, the exainitar carnifidis that he has read and agrees to GPE HK's General Terms and
Conditions for Fairs and Exidbitions ‘aid the Exhibition Terms and Conditions for ASIA FRUIT LOGISTICA
2024,

1. P Bl & S & dIAE S A GRS 5 A BAL BT 9%

Invoicing Address RE(E R
Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Contact Person £ & A Date  Name of customer (in block letters)

H# &4k (RS

Telephone Hif

Telefax {8 &

Email HF4E Legally binding signature/company stamp
BRI T A F d
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TP TT ARG ZOR % P RO E . RSP AR

Z e m R B NI H VDR IERE, R RS

WD~ RIRZA LN GEERENT 6 MIRIHILAT

e HEAT . KO FOUBRELT4RAT . BRI S I BT ERE) .

Bl R 1% B e 2 e 18 1 5 7 i .

B TFEMITER, SRERFIALCEEITEE GPE HK R M4 — 4k MLl ASIA FRUIT LOGISTICA

2024 1 B WA AT

Invoicing Address RE(E R

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE S 5 /38 i /[E %

Contact Person Bt & A

Date  Name of customer (in block letters)

H# &4k (RS

Telephone Hif

Telefax {8 &

Email 345

Legally binding signature/company stamp

BRI TN R #H =
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Official ASIA FRUIT LOGISTICA 2024 Partnerships

ASIA FRUIT LOGISTICA 2024 B 5 &1EMk

For more information on this subject, please contact

WG T2V, IR

A4

Deadline | 1k H#H
243ul|7 8 248

Email HiF45: operations@gp-events.com

Organiser team, operations department 3= 73 J5 iz & [ A
Tel H1if: +66-2-9414600

ASIA FRUIT LOGISTICA offers up to 4 exclusive and official partnerships that effectively highlight the

exhibitor before, during and after the show.

ASIA FRUIT LOGISTICA Rt %1k 3 MUK EHE1EIXEIE, R, BHRBLEARRHUSER M.

Stand JE 7= | Exhibitor Name £ & i & 7%

Description R%#ii&

[“Availatle
WUnits
(TUHEE

Unit Cost
(USD)
Hfr(E )

Total Cost
(USD)
it (En)

Official Partner Country / Region
B EEERMEX
(available for governmental organisations/assogiations only):

(NRBUFAHA R =)

Onsite Benefits IL37 4L i :

— Branded as "Official Partner Country (oi Region;*,4"e spensor's logo will
be displayed prominently on major wélcarne backdrop(s).in‘the exhibiting
hall and on printed materials where applicable

— Partnership featured in media preview

— Senior official to participate in opening, ceéremariy.en day 1 (ribbon cutting)
and to give a brief welcome address

— Partner country to receive 500 0ne-tay Visits passes granting access to
the event

— Full-page "word of welcome" in the yisitar guide

— Full-page ad in visitor guide

— Premier positioning of partner country pavilion

— Official partner country pavilion to be first stop of inaugural VIP tour on
day 1

— Discount pricing on onsite advertising opportunities

— One souvenir insertion in visitor bag

— Highlight of partner country pavilion on floorplan

—EAE AL ERE (BUEITALERIXD ", BRI logo HAE T G 5t
BAN AFL B ERIAT R L 5% S e

— K FEAE SR HE 2 A

— WE BASN AFL 5 — K0T BURAGD I Eoan Em]

— AL 5% EH53R15F 500 5K — H Z2 AN, FRHIEW #EA R HL

— WRARTE i B T O ]

— WLARHE B H R R U

— AL R [ 5K e B = SR AL AL E

— AT FE X R LR O e 2 1 H VIP 38 (55— vl

- ERERVG) E R E G

— FEMA TR TP I — AL [ B 28 & b

— FE AT B 2R AL T I Y 1R 5K R 4]

1
(exclusive)
50

$80,000.00
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Virtual Benefits & | fLi:

— Logo presence on AFL official website & all marketing collaterals, social
media banner, and eNewsletter banner

— One dedicated press release after signing of MOU

— One dedicated social media post of partner country announcement

— One dedicated newsletter to entire AFL database to announce official
partner country

— Top-Level Banner on AFL online catalog

— FEE T A EARIRL, AT AR IR A R 3T S IR 5CE. logo
- EREREE G, KA —i T ERIE

— FEAL SR AR IR TE AT B T AL R E A

— [ BN HE P R — R Fe TR, BT E AL R E

— TEZK S 8 7o 44 s T T B A i
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Official Fresh Produce Partner

BITHEERGR ARtk

For example 1 1:

— Official Apple Partner
— Official Citrus Partner
— Official Grapes Partner
— B ER G AE

— BT ME SRR AR

— BT A E SRR

Onsite Benefits 37 4Lif :

— Branded as "Official Partner" , the sponsor's logo will be displayed
prominently on welcome backdrop in the exhibiting hall and on printed
materials where applicable.

— Partner to receive 300 one-day visitor passes granting access to the
event

— Half-Page "Word of Welcome" in visitor guide

— Half-Page ad in visitor guide

— Preferential positioning of partner booth

— Partner booth to be included in inaugural VIP tour on day'%

— Discount pricing on onsite advertising opportunities

— One visitor bag insertion

— VBN BT EAEAKRE", BEBITE logo K AE R JT I WA 5 B A H PR ELURA
B R oR

— YRR AR 300 5RLA— H 52, FRHIEADEENJE 2Bl

— WEARHE B H A G A

— WEARAR B A T

— E Rk =A SRR R AL AL B

— BRI R ALK O 2 H VIR G R

- ERERDY)E P EN

— FERAR TR AR TP TN B AL

Virtual Benefits 2k [ $Lifi:

— Logo presence on AFL official website“& marketing collaterals, social
media banner, and on eNewsletter banner

— One dedicated press release announcing partnership

— One dedicated social media post on announcing partnership

— One dedicated newsletter to entire AFL database to announce official
partnership

— Top-Level Banner on AFL online catalog

—FEE T BRI AL SR R A R R L CE logo

— KA AT EAE IS AR B R AR

— FEA AT AR BB K AT SRR A

— [ BN EE P AT — I F TR, BT E T ARk

— FELZ 1 44 S TV TR B A

1
(exclusive)
50

$42,000.00 i
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Official Fresh Produce Technology, Logistics or Service Partner

BIBEERREAR . MRARS SRk

For example 1 1:

— Official Cooling Tech Partner

— Official Greenhouse Technology Partner
— Official Produce Transport Partner

— Official Quality Certification Partner

— BT R HIBREA AR

— BTREBAR G

- B 5 Rimisk G Rk R

— B B E S PRk R

Onsite Benefits #i371Lif:

— Branded as "Official Partner" of AFL, the sponsor's logo will be displayed
prominently on welcome backdrop in the exhibiting hall and on printed
materials where applicable.

— Partner to receive 300 one-day visitor passes granting access. the
event

— Half-Page "Word of Welcome" in visitor guide

— Half-Page ad in visitor guide

— Preferential positioning of partner booth

— Partner booth to be included in inaugural VIP tous en dayA,

— Discount pricing on onsite advertising opportuiities

— One visitor bag insertion

— VBN "B ITEAEAKRE", BEBITE logo K AE R I WIS S ARURIE P 1 B A4
B R oR

— AR R RS 300 FKAAE HTTSE, FRHIEWEA LT

— WEARHE B A G A

— WEARAR B A T

— a Rk A SRR B R AL AL B

— BT BRI B ALK O e 45 7 I VIP SR e rpr —

- ERERDY)E I EN

— FERAR TR AR TP TN B AL

Virtual Benefits 2k I 254k

— Logo presence on AFL official website & marketing collaterals, social
media banner, and eNewsletter banner

— One press release announcing partnership

— One dedicated social media post of partner announcement

— One dedicated newsletter to entire AFL database to announce official
partnership

— Top-Level Banner on AFL online catalog

—FEE T BRI AL SR R AN T R E L CE logo

— KA — R EAG AR R T A

— FEA AT AR BEIE K AT AR A

— [ BN EE PE R AT — R F TR, BT E T ARk

— FELZ 1 44 S TV T8 B A

1
(exclusive)
50

$42,000.00 o
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Official Wholesale Market Partner B F#t & T & 1Eik e

Onsite Benefits:

— Branded as "Official Wholesale Market Partner" of AFL 2024, the
sponsor's logo will be displayed prominently on welcome backdrop in the
exhibiting hall and on printed AFL materials where applicable.

— Partner to receive 300 one-day visitor passes granting access to the
event

— Partner booth to be included in inaugural VIP tour on day 1

— Discount pricing on onsite advertising opportunities

Virtual Benefits:

— Logo presence AFL website under "sponsors”

— Dedicated one press release and social media post on announcing
partnership

— One Top-Level Banner on AFL online catalog

MRS :

- B4 AFL 2024 11 "B bR T & EIKAE", BRBIRE I ldgo A i e I
INTEJEIT 1S Sepl b, FFEITE BonTE AFL I BRI AR L .

- Bk 3RS 300 gk H 12

- AR RSN B2 E H I VIP K5

- EwIT, =R

2 b EAAAS:

- logo bR FRAE AFL W3k " Bhpg 9 H R

- BIRA R R AR A S, B TERR
- AFL 7E2% H % B —ANTigig &

3
(Sold out)

$42,000.00 o
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REMARKS %&J%:

1. All Onsite Advertising rates include production and advertising space rental at the venue.

2. Location, exact dimensions and quantities will be provided upon request.

3. Exhibitors need to provide artwork in the exact dimensions indicated for each item and submit to the

organiser at least one month before the show.

4. By placing this order, the exhibitor confirms that he has read and agrees to GPE HK's General Terms and
Conditions for Fairs and Exhibitions and the Exhibition Terms and Conditions for ASIA FRUIT LOGISTICA
2024.

FTa B & B A S I A Rl AL A A BT 2
TR ZR ) 2 PR B VI AL E . RS A .

ZJEM T S A I H YIRS R EIRE, IR ST D — A IR S 17
MR R AIIT R, SRR AL I R R GPE HK & %12 — B4 M 45144 LA &2 ASIA FRUIT LOGISTICA

2024 1) Ji& W AR KM A

PR

Company ‘A & & Fx

Street #7

Postal code/City/Country HRE( g i/ i /[E 5%

Contact Person Bt & A\ jDate (“jName.G¢.customer (in block letters)
K15 sy CIERS)

Telephone Hiifi

Telefax {5 &

Email HF45 Legally binding signature/company stamp
BAERRIN TR w] #
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AsiaWorld-Expo, Hong Kong, China
FEEATMNERERE

ASIAFRUIT SHOWCASE
TMKREES
For more information on this subject, please contact Fruitnet Media International
METRELERE BEERER Mob: +86 15882057464

Jennifer Zhang
iennifer@tryitnet.com

YOU PRESENT YOUR PRODUCT, WE TAKE CARE OF THEREST!
BRERTTMm, PTHERNKD

ASIAFRUIT SHOWCASE is located at ASIATRUIT KNOWLEDSE'CENTRE, the brand-new content
hub at ASIA FRUIT LOGISTICA. The ie&dy-to-sceck forura takes place on the show floor on all
three days of ASIA FRUIT LOGISTICA) Seating'for 60 weeple, lectern, notebook with PowerPoint,
beamer, projection screen, lase pointes, soundes¥isiem, simultaneous translation service
(English/Chinese) speaker <freshment,techninian, host/hostess

NKRBE BN TREETHES L TWMHKRIIRFL R XMEET IR
MR ESE=REUMNEFERERADXN BN 2T EERE 60 MARE. RiFS.
T PowerPoint FJEEIC ARG, B KER, MtiErs, TWRSE, FRRHEEE
/FXHBEEEERSCRIFERE. RARAARIFNEIHA

INCLUDED SERVICES
BEkRE:

One timeslot of 30 min (+10 min set-up time), exclusive to ASIA FRUIT LOGISTICA confirmed
exhibitors and co-exhibitors

Exhibiting company 2 f& i &}

Country E%xR

Name of person in charge fiE A4

Tel BiF

Fax £H

Stand Number RIS Signature, stamp and date 5, EZ5HH

Email address &bt


mailto:jennifer@fruitnet.com

ASIAFRUIT
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AT 2024 THEFRREER RS o
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AsiaWorld-Expo, Hong Kong, China
FEEATMNERERE

(EFIAN) TNERFRRERESSRENKESRE, TF 30 2HHRRNE (+%%
10 D EREyERRS(E]) S

e Listing of your presentation published in English and Chinese on the Asiafruit Knowledge Centre
website, brief details with title and speaker on the onsite event programme signage and Visitor
Guide
BEAREHMRINPEXE AR NERRERESME £, EIHEsT B B

(MARIERE) ERAEHEEFEHFANEEZIRA,

e Press release prior to ASIA FRUIT LOGISTICA with an overview of niesentatians and speakers
PRICE For registration: US$2,500 Only 12 slots availabi&=Sirst-coie, first-saerved DATE Closing
date for bookings: 24 JULY 2024 Final closing date for registrations & deadline for supply of texts
for the official press release (2-4 explanatory senteiices required) apdfor inclusion in the official
ASIA FRUIT LOGISTICA / Asiafruit Knowledge Céewnitre Vigitor Guidé

A NERRERESS2THRTNIER®, OMORBRETRHARE

WUEMHE: 2,500 £7T, XA 12 N Ekhi ir/z:\ EietS

FEFILH: 2024478 24 H

RETMERZERNFERBOA- (B 5 2-4 AR AIE) Mg BE . BAANLMERR
REREZMETT (AAIEH) T

Please select your preferred timeslot in crder of iyeference:

TERAL Fe SRR FE IS S B B S BR

4 September 2024 5 Geptemuer 2024 6 September 2024
202449 54 H 202439 § 5 H 2024 £ 9 B 6 H
[ 111:00-11:30 [%$21:00-11:30 [ 111:00-11:30

[ 112:00-12:30 ("] 12:00-12:30 [ 112:00-12:30

[ 113:00-13:30 [ 114:00-14:30 [ 113:00-13:30

[ 114:00-14:30 [ 115:00-15:30

[ 115:00-15:30

Exhibiting company 2 f& i &}
Country E%
Name of person in charge fiE A4

Tel BB Fax &

Stand Number RIS Signature, stamp and date 5, EZ5HH

Email address &bt
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Please provide the proposed topics and title of presentation. Synopsis /3-4 lines summary of presentation:
FREAREHNEINRE. HE/3-4 TRHRNBZHE

___Free entry of topic: 281 o] B A1 15

PLEASE COMPLETE MORE DETAILS BELOW:
FETHESESZHARS:

Contact Person for ASIAFRUIT SHOWCASE
THAKRREAEERRA:

Salutation FR1i8:

First Name 75:

Last Name %4:

Mobile (for onsite contact purpose onl VF 4| ABEINIZER K 2 ) -

E-mail Address B8, FHBFE MLt :

Speaker Details:

RHAER:

Salutation FR1iE:

Exhibiting company 2R & &%

Country E%xR

Name of person in charge fiE A4

Tel 881% Fax {45

Stand Number RIS Signature, stamp and date 5, EZ5HH

Email address &bt
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First Name 75:

Last Name #4:

Position BR{1:

Mobile (for onsite contact purpose only) F4] ({X{EIMIZEK 2 H)
E-mail Address B FHRF5 41t :

Points to note:

ERE:

¢ Each exhibitor can book only one timeslot. A total of 10 niinutes is plannéz.for set-up, 30 minutes for
presentation including Q&A session. Catering is not péermittech. o ASIAERULT SHOWCASE.
BRSRFNUTE— N NEY, S REHRLL0 A &I B O30 iR E (e &R
). BIENBRARTFERRS.

* We highly recommend you supplement this with pérSonal iawitations, press/banner advertisements
and your own campaign.

BABRZUEFERBILIE NN ANBIE. FAEEHET SR BCEDN.

¢ Only exhibitors or visitors with’piober badges will ba'admitted into ASIA FRUIT LOGISTICA fairground.
You are more than welcome to extend invitationg»a-your clients with voucher codes at USD12 per
person per each day visit (special ratetdbr ourexhibitors only).
RERBESSRIENSREFIUR, HOHATNERRERES. BIBIEERDEEE S
RERSHBIFR, BRUERESUESFNIEA 12 ZT/A (REFNSERFRENFEN) .

¢ Exhibitors with a confirmet&, an ASIAFRUIT SHOWCASE booking will be permitted to distribute
marketing materials to the audiericesduring their presentation timeslot.
FINELNKRESSNERE, JUERFNERANETRREEHS ZMR.

* No database of attendees will be shared due to privacy concerns.

HTRBERFIER, SRTRNERERXNIIER AT,

Exhibiting company 2 f& i &}

Country E%xR

Name of person in charge fiE A4

Tel 881% Fax {45

Stand Number RIS Signature, stamp and date 5, EZ5HH

Email address &bt
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Conditions of participation: - Registration is subject to the approval of content (speaker and topic) by the
organisers (ASIA FRUIT LOGISTICA and Fruitnet Media International). The decision made by the organisers
will be final. Once the presentation is confirmed by the organisers, the participation fee of USD2,500 is
due immediately. In case of cancellation, the participation fee of USD 2,500 will still be charged.
SN AMAREENT (EMHNERRERRESH Fruitnet Media International) STRZA
CEFATDEHEH) HE. TNTHREBRARLRE. —BEEHNBTLETINITHIN, ML
BRI AT 2,500 XTI INgE. WEBUESS, HE 2,500 £TTHS 0% .
Speaker consent form will be sent to all confirmed speakers on the official consent of data collection,
disclosure and publicity of their details and presentation. Speaker conserit form cepy Is available upon
request. - With the submission of your registration, you hereby: agreed the Exhibition Terms and
Conditions for ASIA FRUIT LOGISTICA 2024 and to the General Terms-of Business for Trade Fairs and
Exhibitions organised by Global Produce Events (Hong-i%ohg) Cq.Limited( Riace of performance and
court of jurisdiction: Hong Kong SAR, China
BB EEREREERE. HENLAFRERNMGFHEES IR, @A ERANRFARE
CRFARRR). NEFE CEHARESR) BTN RERE. SIRZEMES, BIER
22024 TNEFRRERRSH (BRLXMEH) WKy Global Produce Events (HK) Co., Limited
(FNRGRES—MRELER) . BITHAREEERXER REEBRFATRX

Exhibiting company 2 f& i &}
Country E%
Name of person in charge fiE A4

Tel BB Fax &

Stand Number RIS Signature, stamp and date 5, EZ5HH

Email address &bt
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