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DAY ONE
September 8

10:00 - 10:30

10:30- 11:20

11:20-11:30

11:30- 12:00

12:00- 13:30

13:30- 14:20

CHINA MEET UP Conference Program

FRER
Opening Address
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Greater Bay Area in focus: emerging hub for fruit trade
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The Guangdong-Hong Kong-Macao Greater Bay Area is
emerging as a key hub connecting China with the world in fresh
produce trade. This session explores the opportunities and
challenges the region faces in its dual role as a logistics corridor
and a premium consumer market.
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Wu Weihua, Deputy Director, Guangzhou
Municipal Commerce Bureau
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Value proposition: fruit retail reforms
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Fruit consumption in China has evolved from a basic necessity
to a symbol of premium living. The fruit retail sector is
undergoing an unprecedented transformation—shifting from
price-driven to value-oriented models, and from traditional
distribution to supply chain reconstruction. This session brings
together leading retailers and consulting firms to explore how
the fruit retail industry can reshape its value proposition and
achieve sustainable growth in today’ s evolving consumer
landscape.
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Wholesale channels today: trends and opportunities
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Wholesale markets remain vital to China’ s fresh fruit
distribution. As supply chains evolve and shorten, these
markets face both disruption and new opportunities. This
session invites leaders from Huizhan, Jiangnan, and key
industry bodies to explore the future role of wholesale markets
in a changing landscape.
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Ma Zengjun, president, CAWA president
of the National Urban Agricultural Trade
Center Association



DAY ONE
September 8

14:20 - 14:50

14:50 - 15:00
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15:30- 16:00

CHINA MEET UP Conference Program

WERIA: MEPRKRES
Fresh Connections: Chancay Port Accelerates South
America-China Trade
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Peru’ s Chancay Port is opening a new gateway for fruit trade
between Peru—and the wider Latin America region—and China. As
a key logistics hub directly linking Latin America to Asia, how will
Chancay Port reshape the supply chain for South American fruits
entering the Chinese market? And how can traders seize the new
opportunities it brings?
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Bernardo Munoz, Commercial Counsellor of
Economic and Commercial Office, Consulate
General of Peruin Shanghai
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Korla Fragrant Pears: building brand power
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Korla Fragrant Pears has long held the top spot among China’ s
regional pear brands. As market competition intensifies, the path in
building a good product into a strong brand remains a key challenge.
At the start of the new season, industry leaders will present new
strategies for standardisation, distribution expansion, and brand
marketing.
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Yun Xiaofeng, Brand Planner, Bazhou Korla
Fragrant Pear Association
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Safeguarding value: protecting your intellectual
property
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As China continues to advance in premium fruit variety development
and brand building, intellectual property has become a core asset
in the fruit value chain. In this session, IP experts will share insights
on how to effectively protect proprietary varieties, registered
trademarks, and brand identity—empowering fruit enterprises to
achieve quality commercial growth driven by intellectual property.
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Zhou Zheng, Partner, Baker Mckenzie
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RZERR: EFEKREHSIK
10:00-10:30  Chinese fruit marketing: connecting with global
consumers
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As Chinese fruit exports expand globally, it has become
increasingly important to stand out in a competitive market—by
building strong brands, telling compelling stories, and achieving
premium positioning. This session brings together experts
and exporters to explore how Chinese fruit can strengthen its
brand presence in international markets.
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10:40-11:10 Post-harvest Al innovations: unlocking value
potential
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The rapid advancement in Al is driving innovation in post-
harvest processes such as sorting, quality inspection, grading,
and traceability. Leading specialist shares the latest cutting-
edge technologies and their applications, helping businesses
unlock greater commercial value from fresh produce.
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11:20-11:50 Ecuador

11:50-13:00 G881 Lunch break
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13:00-15:00 2025 Lancang-Mekong Fruit Procurement Festival
- Guangzhou

U HERBEHE2025F8A158, RELARUMGNE.
As of August 15,2025. Final schedule subject to on-site arrangements.



