Agenda K&HIE

DAY ONE
September 8

10:00 - 10:30

10:30- 11:20

11:20-11:30

11:30- 12:00

12:00-13:30

13:30- 14:20

CHINA MEET UP Conference Program

FREEE
Opening Address

EHKTX: KREBHEIZE
Greater Bay Area in focus: emerging hub for fruit
trade

ERRATX BN EEERSPENEERERFNA,
ﬁg%ﬂ(%ﬁﬁ&ﬁ%%ﬁiﬁiﬁ'—ﬁiﬁ%%ﬂﬂﬁ ERILE
The Guangdong-Hong Kong-Macao Greater Bay Area is
emerging as a key hub connecting China with the world in fresh
produce trade. This session explores the opportunities and
challenges the region faces in its dual role as a logistics corridor
and a premium consumer market.

REE, BIBK, [INHESH
Wu Weihua, Deputy Director,
Guangzhou Municipal Commerce
Bureau

g, rmels, ERVER
Yang Peng, Product Director, Joy
WingMau Group

5518181 Networking break

ERPESRERDY

Reshaping China's vegetable market

FRERLR. GUREL. SBETUNZHERMTHERTR
Hiko FAEBMESIHTRHIE (Rik Zwaan) HEHEINELET
X HMBH TR R BiRTEDM, MELUEEENSA
HRESIHE S,

Demand for innovative, climate-resilient vegetable varieties
has never been greater in China. Leading breeding specialist
Rijk Zwaan explains how it is developing the China market with
varieties tailored to local needs and consumer-focused marketing
strategies.

Jan Doldersum,

H S SELIE, I Hit
Jan Doldersum, Manager Chain &
Retail, Rijk Zwaan

S, FlEEFEE,
SEETRE

Ma Xinyuan, Client Manager
Chain, Rijk Zwaan

44518)8X Lunch break

EHIHRENMIRSHE
Wholesale market channels: trends and
opportunities

R BIHERERE KR MBERPIKARIFERBIE

. EXWRERTA. HEEWMEERSHHR, HE
REEZHRATE, FNEERERNEKIS, &XH=
WBIETWAR, BRI TR, $ERITHAT
GEHTRIEEE TPk SIS,

Wholesale markets continue to play a pivotal role in China’s fresh
fruit distribution. Faced with disintermediation, supply chain
restructuring, and evolving consumer demand, the wholesale
sector is undergoing profound transformation while generating
new growth opportunities. This session brings together industry
associations and leaders from Huizhan and Jiangnan markets to
discuss the challenges and opportunities for wholesale markets in
China’s new distribution landscape.

DR, sk, 2EEHRES
DA

Ma Zengjun, President,

CAWA: China Agricultural
Wholesale Market Association

HEE, BISEE, [INIER
SR

Lai Yongjin, Deputy General
Manager, Guangzhou Jiangnan
Fruit & Vegetable Wholesale
Market

TR, BIREIRE, LiSERMH
kR E T

Wang Xianjian, Deputy General
Manager, Shanghai Huizhan
Imported Fruit Wholesale Market
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September 8

14:20 - 14:50

14:50 - 15:00

15:00- 15:30

15:30- 16:00

CHINA MEET UP Conference Program

HEKRWEAZINE

Peru accelerates fruit trade to China

MERANBEENERNE, NBERERIPEINSHE
ZERKREZHET 2fiBEE. CHNMELEREKR
WENMUEER? SHEN, WEEREASHNMIMLR
MELRBAERALRBINE N, 2HIBCERITME K
REPETHAREBNZFNIREEENESNE.

Chancay Port has become a brand-new gateway for fruit trade
between Peru—as well as the wider Latin American region—
and China. How will it reshape the supply chain for fruit entering
the Chinese market? At the same time, Peru is demonstrating
strong potential to supply high-quality fresh pomegranates
during China’ s off-season. This session explores the growing
competitiveness of Peruvian fruit in China and the broader
opportunities that lie ahead.

Agenda K&HiIE

Bz 1BE, BESH, ek
LIBEMEE

Bernardo Munoz, Commercial
Counsellor of Economic and
Commercial Office, Consulate
General of Peru in Shanghai

José Luis Gered, =&, &AM
ErEhE

José Luis Gered, President,
Peruvian Pomegranate Producers
Association (Progranada)

2 5518)8% Networking break

FERSEN: FRMBIIMESEE

Korla Fragrant Pears: building brand power

EEREN SRR EIR KIS AARME . BER
i ReRREIINTTR, N “FERT B SRR KA
BB E AR ZHhbk. FEREERMEFBZIN, TUNRD
FERPEREMELES. RERRS RHEEHNSENRN
REES T4,

Korla Fragrant Pears has long held the top spot among China’ s
regional pear brands. As market competition intensifies, the path
in building a good product into a strong brand remains a key
challenge. At the start of the new season, industry leaders will
present new strategies for standardisation, distribution expansion,
and brand marketing.

SRR, ERREERRIA,
BEINEREERNS

Yun Xiaofeng, Brand Planner,
Bazhou Korla Fragrant Pear
Association

M{EPAR: ERRREIREIR
Safeguarding value: protecting your intellectual
property

HREPELRKR R LS RAERIGHRELRN, FIRF
ERARBNEERATBUNZOET, KHINP, AR
FERERBGIRNEE QR B T RMI M SR mER
%, BARMEWEIAIR AR EH & B 8 g K.

As China makes advances in premium fruit variety development
and brand building, intellectual property has become a core asset
in the fruit value chain. In this session, IP experts share insights
on how to effectively protect proprietary varieties, registered
trademarks, and brand identity—empowering fruit enterprises to
achieve quality commercial growth driven by intellectual property.

BE, A, FR-IRER
Zhou Zheng, Partner, Baker
McKenzie FenXun
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DAY TWO
September 9

10:00 - 10:30

10:30 - 11:00

11:00-11:30

CHINA MEET UP Conference Program

mBAk: PEEEHELIHRAR
Quality first: China's fresh produce consumer
market insights

REEEERHFNN LR, RESHBRIERAREDH
DMIZIOER. TR EETIRRNMSR NI LETTHH
T2, RIVNEHEY TEERENZSTHER, E
FERGAEEHIHIFTIE KIS

China's fresh food market is entering a new phase of development,
where quality and experience are becoming the key drivers of
growth. Leading consumer insights agency takes a deep dive
into the latest consumer market trends, exploring how to meet
the diverse needs of today's consumers and seize new growth
opportunities in China.

Fa, PEMILSELSE,
Worldpanel ;& 25 & 1541

Tina Qin, New Business Group
Director, Worldpanel China

EFRMEIEA

New era for IP varieties

THERENWRE K RABHN T RARIGK, BREFBMER
AT MEMINEIKREFHNEFFLR? Kipe
WREEHRNEG, DENDME. slHSMERR, £
RIBTIE, ENHRESRESIENEEER, Bidly
ERURES. RISEREINE, HelSKNE.

Chinese consumer demand for unique fruit experiences is growing,
and exclusive IP varieties are gaining popularity. So how do you
commercialise a fruit variety? This session draws on successful
case studies to share practical insights—from variety development,
introduction and planting programmes, to brand building, pricing
strategies and channel cooperation—to help enterprises achieve
differentiated competitiveness, win consumer recognition, and
create long-termvalue.

HoHlg, RDEE, RINER
Robin Zhang, General Manager,
Shenzhen Huaxin

MEERIRS: PEKREHEAR
Beyond quality: elevating fruit marketing in China
through service

KIHRWA, BRDZZASCBEIE L “BERBR 90,
BT R BT + AR + TIPS = —ANEHER
B8, MES5HERFERRRNEREE, KREENINME
E5RIAF A BENEM L, ITEERHANEFBHRES
SERREMNME?

In this session, Dole demonstrates how its century-long
commitment to quality, backed by origin control, supply chain
assurance, and market promotion, is creating deeper connections
with Chinese consumers. Discover how fruit marketing can go
beyond product attributes to drive lasting loyalty and brand value.

¥, 2EHERNE, BEP
Li Yang, China sales Director,
Dole China
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LA CHINA MEET UP Conference Pro
September

FHRE Speaker

EMZREmkR: REHHERHFTE
11:30-12:00 Ecuador’ s premium fruits: growth opportunities
in the Chinese market

ETET%}H(E’W‘B@J(%FI » [BIMZ/RIENHMER)
FIATEPERAER L Z!Siﬁ 1)(41?5 MBIBM SR
TELRIKREE. t%*ﬂi)ﬁkt%%?"uuﬁ’]?ﬁ%“&ﬁy

ZRY, BEEH, BNER
EEF‘JN SESEISEEL

Paul Pefaherrera, Commercial

HRINZEZ HEISKES, SEIRRSENNIES, Counselor, Consulate General
Ecuador is strengthening its presence in the Chinese market of Ecuador in Guangzhou

with a growing portfolio of premium fruits. This session highlights
the country’ s leading exports - bananas, mangoes, and yellow
dragon fruit - and explores future growth opportunities, including
upcoming market access for Ecuadorian blueberries.

12:00-13:30 % (8)8f Lunch break

2025 WBKRRUT —T MEH
13:30-16:00 2025 Lancang-Mekong Fruit Procurement Festival
- Guangzhou

* As of August 26, 2025. Final schedule subject to on-site announcements.

L EEEEHE2025FE8826H, RELBEUINGNE,



