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The ASIA FRUIT LOGISTICA Official Visitor Guide is the ideal
information source for all visitors to the exhibition.

THE GUIDE HIGHLIGHTS

e Provides quick orientation on the exhibition grounds

e Contains useful exhibitor information including company name, gountrycRall and stand number,
as well as hall plans, the event programme and other useful jgformation

e 14,000 copies are distributed free to all exhibition visitorg

»
(o]

ose$Pom the following options

STAND OUT FROM THE OTHER EXHIBITOR

O A prominently placed advertisement focusefattertion even more effectively and provides
more information about your company.

O A premium entry provides more infafédatiopsabout your business and helps visitors to
make decisions on who to visit.

O A company logo next to yourantry give<djour company greater visibility and differentiation
which significantly increase$traffic@qiime to your stand.

For full details, prices and\Qder fori/see page 3.

PLEASE NOTE A

e Advertising in the ASIA FRUIT LOGISTICA Official Visitor Guide is restricted to
registered exhibitors.

¢ The Exhibition Guide is published by Global Produce Events (HK) Co., Limited and is
produced by Fruitnet Media International GmbH, the official cooperation partner of
ASIA FRUIT LOGISTICA.
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FACTS AND DATES

Deadline
24th July

Print run 14,000 copies
Deadlines Advertising deadline 24th July 2026
Artwork submission deadline 31st July 2026

Catalogue format

A5 - 148mm wide x 210mm high

Bleed format

Additional trim on each edqge*3mm-{sek page 2)

Artwork format

(for printing)

Supplying artwork - agcepted f@srmats:
- Print ready PDF

(All fonts must be dutlingtiand/or supplied. All images must be
supplied/embpdded)

Logos

Please supply yaustogo in a vector format saved as an
epsiaitile.

A fontsgdilined and in CMYK - no Pantone colours

Data transmission

desigh@fruitnet.com

Value Added Tax

Terms of payment

Rsices quoted are excluding Value Added Tax (VAT)

Invoices must be paid on receipt in full prior to publication
of the Visitor Guide

Contact

Fruitnet Media International
Kate Riches
kate@fruitnet.com

Tel I +61-3-9040 1601

Publisher

Global Produce Events (HK) Co., Limited
(Organiser of ASIA FRUIT LOGISTICA)




2|3|4 Sep 2026
Hong Kong

|

U
\!V

ASIAFRUIT

ASIA FRUIT LOGISTICA
Official Visitor Guide 2026 A1

COLOUR ADVERTISEMENT

O lInside front cover USD$3,680

Deadline
24th July

O 1/1page-USD$2,850 (O1/2 page-USD$2,000 (O1/3 page-USD$1,750 (O1/4 page-USD$1,570

1/1 page 1/2 page 1/2 page
vertical horizontal

intype area intype area intype area

128 x 191 mm 62 x191mm 128 x 93 mm

bleed bleed bleed

148 x 210 mm + 70x 210 mm + 148 x 105 mm +

3 mmtrim 3 mmtrim 3mm trim

PREMIUM ENTRIES - LOGOS

QO Premium entry - USD $500

(see illustration) including compariyiogo, (ampany name,

town, country,stand number, @mail, yiebaddress,
product text 200 charactersTSpacesinciuded).

O Logoin colour - USD,$2G0

Text premium entry

1/3 page /4 page 1/4 vertical
horizontal horizontal

in type area intype area intype area
128 x 61y 128 x 44 mm 62x93 mm
bleed bleed

145 x 73 mm + 148 x 56 mm +

3 min trim 3 mm trim

Fall Creek China China 3 e 3P47

Family Tree Farms United States 5 5H36
Favorita China China 3e3F21
FDA International SAS France 5 5R02-Q
Federal Agricultural Marketing Authority (FAMA) Malaysia 303G57
Selayang - fama.gov.my | fama@fama.gov.my

Federal Agricultural Marketing Authority (FAMA) promotes Malaysian ?

agri-food products globally by connecting local grower and entrepreneurs to

international buyers, enhancing market access, branding of Malaysia's FAMA
best and export readiness.

Company details
Company/Exhibitor

Contact person

Address

Postal code/City/Country

Telephone

Email

We are main exhibitors (yes/no)

We are joint exhibitors with

Invoice address (if different)

VAT-ID-No (EU companies only)

Al
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TERMS & CONDITIONS OF BOOKING

1. Orders are subject to the Conditions of Market Intelligence
Asia Pty Ltd (hereinafter referred to as “the Publisher”).
Application of the customer’s own general conditions of
business is specifically precluded.

2. An order as defined by these conditions of business is a
contract concerning the production and/or publication of one
or more advertisements, paid catalogue entries or paid
company logos (herein-after referred to jointly and
separately as “advertising” or “advertisement(s)”) of only one
advertiser in the official printed exhibition catalogue. This
also applies to hyperlinks providing access to other
advertising content belonging to the advertiser, which does
not form part of the official printed exhibition catalogue.

The official printed exhibition catalogue is published by
Global Produce Events (HK) Co., Limited The acceptance of
advertising in the official catalogues is subject to the
acceptance of the customer as an exhibitor by Global
Produce Events (HK) Co., Limited.

3. The contract is established only by confirmatidn.bf the
order in writing or by email by the Publisher(ot;by publicatith
of the advertising. Verbal or telephone co@fmmationgara/not
legally binding. An order for additional §¢rvices that ase not
part of the original contract must e Q€geptedaitg ¢onfirmed
by the Publisher in writing befo€ehéy are degmed to be part
of the contract.

4. Orders are legally binding. If the PuBlisher does not refuse
the order within four weeks of re¥eiving it, the order shall be
deemed to have been accepted.

5.1f an order for advertising is received after the final
deadline notified by the Publisher, the Publisher reserves the
right to include it in the official catalogue or in an addendum
to the catalogue if appropriate. Any obligation to pay shall
continue to apply.

6. In case of doubt, orders shall be processed within 12
months of the order being accepted. If a general order grants
the right to several insertions, the order must be processed
within 12 months of the appearance of the first
advertisement.
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7. The Publisher shall make every effort to execute the order
with care. The Publisher guarantees the best possible
reproduction of the advertising in accordance with the
accepted technical standard at the time. The Publisher shall
make every effort to carr out the §rder by the planned date,
but cannot be made liabigit the agwextising does not appear
on the agreed dategNeither the®Rublisher nor its employees,
agents or other #Ssistants g« keresentatives guarantee that
certain resultgcarrbe achienvad through the advertising.

8. Thep(igesthat aphlyare those listed in the latest price list
or inthe)latest offsil advertising rates and catalogue entry
forqts. The scop€.and cost of the advertising are found in the
rélevant priGe Jist or official advertising rates. Any offers
made by the) Pdblisher are subject to alteration.

The peises, surcharges and discounts listed in the advertising
ratesWrid price lists are applied uniformly to all customersin
acsordance with standard guidelines. Prices are subject to
any applicable statutory VAT. The advertising rates and price
lists are subject to alteration. Orders confirmed by the
Publisher shall be subject to price changes only if the changes
are announced by the Publisher at least three months before
the advertising is published. In the event of a price increase,
the customer has the right to cancel the order. The right to
cancellation must be exercised within five working days
following receipt of the announcement of the price increase.

9. Advertising agencies and other advertising intermediaries
must abide by the Publisher’s price lists and advertising rates
in their offers and contracts and in settling accounts with
advertisers. The agency commission granted by the Publisher
must not be passed on to customers either in full or in part.
Orders from advertising agencies shall be accepted only for
specifically named advertisers whose company address is
known to the Publisher. Advertising intermediaries shall
receive a commission from the Publisher only if they place
the order directly, settle invoices, and supply printing
material directly to the Publisher.

10. The Publisher is entitled to assign services connected
with the production and publication of advertising to third
parties. This does not create any legal relationship between
the service provider and the customer.
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11. Collective advertising, i.e. joint advertising by several
advertisers, is expressly precluded. Special authorisations
require individual arrangement and written confirmation
from the Publisher.

12. There shall be no obligation on the part of the Publisher to
examine and check the advertising before accepting the
order. For this reason, the Publisher reserves the right, even
in the case of legally binding accepted orders, to reject the
advertising on grounds of content, origin or technical formin
accordance with standard, objectively justifiable principles -
even in the case of separate individual insertions within a
general order. This also applies to advertising that is accepted
by the Publisher’s representatives or other intermediaries.
The Publisher is entitled to cancel the order without
compensation if it is established that the content and/or form
of the order contravenes basic principles, e.g. in the case qQf
immoral content and/or violation of religious or politicat
neutrality. This also applies to the hyperlinks that prgvige
access to other advertising content belonging to tha
advertiser which does not form part of the adveltising. Th¢
customer shall be informed of the rejection ¢tan order,
immediately.

13. Inthe event of an order being rej&ctid, thé\cstomer shall
be entitled to reimbursement ofasly payments already made
to the Publisher. The assertion ofany oth¢fglaims is
expressly precluded. If the advertising i puiblished despite
initial rejection, the customer’s orighahwayment obligation
shall continue to apply.

14. By reimbursing payments received, the Publisher shall not
be bound by the order if, for any reason, the advertising fails
to appear. In the event of force majeure, all performance and
compensation obligations shall be nullified.

15. The customer is liable for the content of the advertising,
for all information contained in it and for any legal
consequences arising fromiit. It is the customer’s exclusive
responsibility to clarify issues relating to competition laws,
trademark laws, copyright, press laws, rights to the use of
names and other issues before placing the order. By placing
the order, the customer confirms that he has obtained all the
necessary rights of use from the holders of copyright,
trademark rights, ancillary copyright, rights of personality
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and other rights to the data files and materials supplied by
him (for example texts, photos, graphics, audio and video
recordings, etc.). The customer indemnifies the Publisher
against any claims from third parties asserted against the
Publisher because of an iffringeméqt of the rights of third
parties or conduct inylgigtion of legal or contractual
obligations on the gagtof the ciistdmer in connection with
fulfilment of the@rder, even.i€itlis cancelled. In the event of
claims by third@parties, the'swstomer shall be solely liable. The
Publisher ig notobliged £g.Check advertising to see whether it
infringe¢ e rights,df third parties.

16 Mhe custamerinay place advertising only to promote his
oww'produdts,services or offers without mentioning other
sompanids.

17aCmpetition exclusions cannot be granted.

4.8. The customer is responsible for and bears the cost of
supplying advertising content and/or print-ready production
materials on time. The customer assumes the risk of
transmitting the material intended for publication, in
particular the risk of data loss. If the customer fails to deliver
the necessary production materials for an advertisement on
time, the Publisher is entitled to cancel the order and charge
the customer for reimbursement of expenses amounting to
20% of the order value, unless the customer provides
evidence of lower costs.

19. The reproduction quality is determined by the quality of
the printing materials. In the case of print advertisements in
the official printed catalogue, the customer is obliged to
provide a colour-accurate, industry standard certified digital
proof (for example ISO/FOGRA). In the case of printing
materials that are supplied in digital form, the Publisher
accepts no liability with regard to the final published
appearance of layout, text content, format or colour as the
Publisher has no direct influence over the digital content of
the advertising.

The cost of producing proofs that have not been supplied and
of any necessary extra work arising because of incomplete or
inadequate printing materials will be invoiced separately at
the usual rates or according to cost after consultation with
the customer.

In the case of delivery of finished artwork, photos, etc. the
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production of final printing materials will be charged at the
usual rates.

Any changes subsequently requested by the customer will be
charged to the customer. The Publisher accepts no liability
for the accuracy of the reproduction in the case of orders or
alterations requested verbally or by telephone.

In the case of paid catalogue entries, the customer accepts
any necessary shortening of text content at the Publisher’s
absolute discretion and without consultation with the
customer if the text exceeds the prescribed length.

If any deficiencies in the delivered printing materials are not
immediately obvious, and are noticed only after printing or
when the advertising is uploaded to the internet, the
customer shall have no claim regarding inadequate
publication quality.

20. If the printing material is larger than the confirmed
advertisement format, the customer will be charged forthe
next larger size. If no particular size instructions are giwet,
the next largest format closest to the actual size of thée
advertisement will be used to calculate the prices

21. Advertisements that are not immediately Fecognisakle as
advertisements because of their desigrfyiH be cleatlysmarked
as such by the Publisher. This clause §6#s not 8ppiy to paid
catalogue entries or paid comp#ny’logos.

22. Correction proofs of paid catalogue(eNtFies or paid
company logos will not be provided¥o'shs.customer.
Correction proofs of advertisem&Qt$in the official printed
catalogue will only be supplied for approval by the customer
if specifically requested. If the customer fails to return by the
agreed deadline proofs that were delivered to him on time,
printing approval shall be deemed to have been given. The
customer is responsible for ensuring that corrections are
legible. Costs for changes to originally approved materials or
for subsequent changes requested by the customer will be
charged to the customer. In the case of orders or alterations
requested verbally or by telephone, the Publisher accepts no
liability for the accuracy of the reproduction.

23. Colours are subject to standard industry technical
deviations from the supplied printing materials and proofs.
These do not justify any reduction in price.
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24. Except in the case of paid catalogue entries or paid
company logos, the Publisher does not guarantee to place
advertisements in particular positions within the catalogue,
unless the customer has made this a specific condition of the
order. Otherwise customérs’ positigning requests are subject
to space availabilityTle Publishgmcaserves the right to
change accepted p@sitiening reueésts in the course of page
layout if this beggmues necessary. This does not affect the
validity of theforger.

25. Unlegss tater right td cancellation has been specifically
agree(, ¥he latest.Cantellation deadline for print media is the
advextising copydeadline. Cancellation requests must in all
cases be addredsed to the Publisher in writing. Cancellation shall
be effestile dniy if the Publisher expressly agrees in writing.

24sCmplaints of any kind must be made in writing within 30
davs of the publication of the advertising, otherwise any
wlaim is nullified. If the ordered advertising is not published,
either wholly or in part, or the content is altered, as a result of
a mistake by the Publisher or by a third party commissioned
by the Publisher, the customer shall be entitled only to a
payment reduction or, if applicable, a replacement
advertisement, paid catalogue entry or paid company logo
but only to the extent that the purpose of the advertising was
negatively affected and not in excess of the actual cost of the
faulty advertising. Further claims, e.g. for a reprint of,
insertion in, or holding-back of the publication, the sending of
correction addenda, payment of compensation etc., are
expressly precluded. Further liability on the part of the
Publisher is expressly precluded even in the case of
erroneous non-publication. Minor deficiencies in the
fulfilment of the order shall not entitle the customer to a
partial or full reduction of the price. If there are deficiencies
in connection with the advertising, the customer is not
entitled to refuse to pay the Publisher for other orders for
which payment is required. Set-offs against other payments
are admissible only if the customer’s set-off claim is
uncontested or legally established

27.0n receipt of complaints, the Publisher shall ensure that
the deficiencies mentioned are rectified immediately, insofar
as this is still possible. Any claims by the customer for
damages are precluded, unless intent or gross negligence is
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established on the part of the Publisher.

28. The Publisher accepts no liability for technical faults (e.g.
on the part of an internet server or email server), insofar as
they do not fall within the area of responsibility of the
Publisher. The Publisher accepts no liability for the internet
service being continuously available and/or free of errors.
Liability for other services guaranteed in writing by the
Publisher remains unaffected and is limited to the amount to
be paid by the customer.

29. In the event of interruptions to business or cases of force
majeure, labour disputes, impounding, traffic disruptions,
general raw material or energy shortages and the like - either
in the Publisher’s operations or in third-party operations
used by the Publisher to fulfil its obligation - advertising may
remain unpublished or be postponed without prior
notification of the customer. Any obligation on the part@¥# tie
Publisher to carry out orders and pay compensationgriatibe
nullified. In particular, no compensation will be pait\foF
advertising that is not published or is not publishied’on tim¢,

30. If the nature and scope of an advertiseagnt ordemilistify
it, up to two tear sheets or complete voudirer copies will be
supplied. If copies cannot be obtained/they will khé yeplaced
by a legally binding certificate of plbtication fiiom the
Publisher. Voucher copies or tearsheets @f.qaid catalogue
entries or paid company logos will nat HeYdpplied.

31. Data storage devices and oth&t printing material supplied
by the customer will be returned to'the customer only if
specifically requested and at the customer’s cost. The
associated risk shall be borne by the customer. The materials
will be returned in the normal post-production state. The
Publisher’s obligation to store the materials shall expire three
months after completion of the order.

32. Where the customer does not pay in advance, invoices for
advertising are issued prior to publication of the printed
catalogue. The invoice is to be paid in full on receipt. In the
event of late or deferred payment, interest will be charged at
five per cent. Collection costs will also be charged. In the
event of late payment, the Publisher may defer fulfilment of
any remaining part of the current order until payment is
made and may request advance payments for any remaining
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orders or parts of orders. In the case of bankruptcy and legal
settlements in bankruptcy, any discounts shall be cancelled. If
there is justifiable doubt about the solvency of the customer,
the Publisher is entitled to make the publication of further
advertising conditional o advance\oayment of the amount
and settlement of any §4tstandingidyoice amounts, even
during the term of gm0rder and%egardless of any previously
agreed payment@eadline. Thie Publisher may also cancel the
order without(@aditional compensation in the event of
justifiable gloubt aboutftiie treditworthiness of the customer.

33. Tife'sistomer axpressly declares that he has read the
texys and conditigns and indicates his acceptance of them by
piaging his signature under the order or by sending an order
by postyfax breémail.

If foryany reason, the customer has not confirmed the order
mn\writing, the acceptance by the customer of the Publisher’s
Wwritten order confirmation shall be deemed to signify
acceptance of the Terms & Conditions of Booking on the part
of the customer, unless the order is immediately cancelled by
the customer on receipt of the order confirmation.

34. Changes or additions to the contract, including additional
agreements and amendments to this clause, must be made in
writing. If one of the clauses in the contract is or becomes
invalid, this shall not affect the validity of the remaining
clauses. The invalid clause shall be reinterpreted to produce a
valid clause that is as close as possible to the commercial
objective of the invalid clause.

35. The place of fulfilment and jurisdiction for both parties is
London. Orders are governed exclusively by British law.
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16. & REENHT BT M. IRSFREMKBK &, M
TRERMEMAF],

17. RAFHR R Fo
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19. ENRIFRERENRIMFIBIRERE. X TEHHRIERFH
ENRIT &, BRAEXSRHEBRER. TURENERHNFX
 (BIENISO/FOGRA) o XFIUEFRIRMAVENRIX M, H
AR7TR ERAL R MAIRTN. XARE. BIUHEE R EIBER
RE, ANHRANT SHEFARKBEZEFM,
RIBHEBIRAFHI(E RS LA ENRIA A e BB A E M= 4
BERBETIN TIERIRE, BiRREENERNEEF B
[ A RIRFR LR

TR ERR. Wﬁ%W%RT,?%WWMHWﬂﬁﬁ
RIEETRRE,
EPRERERNEMER T ERNERESFRET A AE, T
HSkEUEIEERAVITREEDR, HhRk75 XS ENRIBT AR &
BEARE,

WNFNERERFE, IRNAFEBIMNENRKE, MFFES
HARA BB REN XAERBTH I TEABENBERNIMEFE
2P,

MR AT HIEN RIS PRI R TR G R B LLEMAR AT, AFE X
TmmFﬁhfit%ﬂEﬁﬂﬁﬁwhi,W%¢£Wﬁ
HIRMRE M ER E R,

20. SNRENRISCAF R FHINBIT S98T0, TR RIMRUER E—2R
BARTHNE. MRBLHRARCHRA, FERRE
T HSEFRR B E—ZRhR TR BRGNS
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BRMIFE AT &,
BltrEo
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FHEAIEXROIERT, ARMUESEIRIBRP SH9REF
D E. MRFPAREEHENGILELBHMEERES
ik, WRANBLTFENRIHE, EREREHRERDEH
. SERAIHUERMELETE R SR P ERAEE B
FRFHREAAE, NFETOKHBIERERTEHIEN,

AR 75 XS ENRIBY A H E F ASB R =T,

23. ENRIER &5 (N BV ENRIF FIANF MmEREIT AR AR R ER
T, XERERTIT SN,

,» FE RS
FRAERATHRERFAANTER

Al.

\=
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24. BT HBEBRFBRNTRLRFMTENRFRI, kSRR
IEERPIFEVNERE &, FIEFFERILENITER
BRERMG. BN, BERPHEMERBEURF=E AL,

MRBLE, BhSFREENEHRSIZERESNERZHE
LERBINH, XHFFBEITRNEH T,

25. FRIFBRIAANE gXBEREVEN, BNREIUEELLBH
ArSERIE P, FERRRT, BUBIEREAITLL
PEERALAAZGEMRG, SEELHRAPAHPERZNIE
AT, BUEA B

26. fOmE mRA AR AE SR ME30RHUPEF IR
o T RIRTEER R WNR AT AR AR5 EHE8
I H ) T M SR BRIBS L7, AABE
T ERIIRR IENRERIUR SRR (ER) Bit
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mmﬁiﬁ&ﬁﬁﬂﬁéﬁmﬁW%ﬂT,Xﬁﬁﬁﬁﬁﬁ
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28. ARG AXIRAMKE (1IN EBXMIARSS 28 5% B8 F BB (AR S5
B5H) FARBTHRS TECENEEAEBEMEE. H
hR 75 3 BLEX o0 Al 55455 4% B R A /SR A (T s iR A A B AR R 52
HARG UBER RN EMRSHFERZEMm, NRT
B XIHEE

29. MNRFEHRRF B E R EMR G ABITEX SMERNFE =
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MARECENEF . WG RITITREMSZAIBEEEMNS
PN FAlE, RERMIKREHEHN SFATFREEZ.
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STRIVRILRIA, MREEFAFEIE, WRFHEBRSRER
BERORNVERER, FRREHEMEERFEINGER
B SR RIER AN T,
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Online Exhibitor Catalogue

ELSRE LR

For more information on this subject, please contact Organiser Team =£ /1B

N TREZ R, HRR Tel.Hi%: + 86-21-5265 3251
berkefeld@messe-berlin-sh.com

ASIA FRUIT LOGISTICA offers you the option of a highly visible advertising placement at the
online exhibitor catalogue on the official website:

ASIA FRUIT LOGISTICA NG RMAEE F LKA LSERAFHHRE R E LK SEH:

Stand 75 Exhibitor Name J& i 44 1

| Available [ Unit Cost Total Cost
Description R4 it B “Units (USD) (USD)
AJ % at B (ET) &1t (R7T)

Banner (rotating) I8 (##%E)

Large banner to be displayed at the top of the onlin¢
exhibitor catalogue page on the website. Banner-will be_ |
displayed until April 2027. 5 $4,000.00

KAIRE NGRS B 7R 1E B 7 WX Sk £ 2 23 i T A2 UL T FE030i 8
A s & 2027 4F 4 H .

Pinned company profile [& % 173 A B />
The company profile and productiisting wiil be pinned
and appear in the premium, pésition\at ¢he front page of

online catalogue for greaier visibility. 5 $2,000.00
23w A A7 i A R A [ S e 2 H S T iR s

B, URmRHAE

Combination of Online Banner (rotating) and Onsite Upon request
exposure (upon request depends on items) Depends on item
TELRIRIE CROIBIED IR A (s 7Rk S i ok %
LI 5E D BT 5E

Dedicated interview by FMI and Dedicated Onsite
video interview (approx. 3 mins) and publish in AFL
social media channels after the show (Facebook,

LinkedIn and X) 5 $3,500.00
FMI SV RIBLEIA ST (413 040 , HFERRER
JafE AFL #3Z84ARE (Facebook. Linkedin Al X)

ERAR
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REMARKS #&E:
Exact location and dimension will be provided upon request.

1.
2.

3.

ASIA FRUIT LOGISTICA 2026 AZ
- 2-4 September 2026 | 2026 £ 9 A 2-4 H _
LOGISTICA Asiaworld-Expo, Hong Kong | 7 7 34 [ b 18 W 1 Deadiine | M.E 23

31Jul|7H 31 H

Exhibitor needs to provide the artwork in exact dimension indicated for each item and submit to
the organiser at least one month before the show.
By placing this order, the exhibitor confirms that he has read and agrees to GPE HK's General
Terms and Conditions for Fairs and Exhibitions and the Exhibition Terms and Conditions for
ASIA FRUIT LOGISTICA 2026.
T TT ARG E R 1) % SR AL I B . R A
ZRH RN E SRS ERE, JHER SR 20— MRS E75077.
IS AT, SRR ORI R GPE HK 1) e — M &3 M Ak 14 LA & ASIA FRUIT
LOGISTICA 2026 [t J& b 25l 5

Invoicing Address KZ(3 5

Company 2 & 4 Fx \

Street 7 \ ™

Postal code/City/Country HRE A /45 17/[E %

Contact Person Bt & A

Date*._*Name of customer (in block letters)
Fas PR (IERS

Telephone Fi%

Telefax £ &

Email FE45

Legally binding signature/company stamp
HAERRIN T~ ) i
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LOGISTICA AsiaWorld-Expo, Hong Kong | & ¥ E Fri8 i 1E

Onsite Advertisement

A3

Deadline | #1E H A

31Jul|7B 31H

REUZ &
For more information on this subject, please contact Organiser team, operations department 3= 7 /712 & 4]\
WG TREZ N, R Tel. HiiG: +66-2-9414600

Email HiF: operations@gp-events.com

ASIA FRUIT LOGISTICA offers you numerous possibilities to increase your brand exposure during and

throughout the event.

ASIA FRUIT LOGISTICA NEIREEZ MBI EH R, EENMNESHRKXKEFE R &HEEBREE.

Stand 275 | Exhibitor Name &5 &

Description R %R

Availzhie
Uiiis

Unit Cost
(USD)

Total Cost
(USD)

BRHE (\REMUSD) | £t (325T)

Onsite Advertising and Placements

/R 9

Visitor Bag WAL F4R4S

1 side advertising on visitor bag (pp spun bond material with 4 spot-culours)
to distribute to all visitors; artwork provided by the exhibitor. Exhibiiar to
insert company brochure in all visitor bags (max 2 pages/max 84 size);
materials provided by the exhibitor. Complimentary logo exposure in AFL

1

website under "sponsors". (exclusive) | $50,000.00 o
MARFARE ERT) S CRA 4 F% AR pp Jiki D, Ma BT AR IR R ; (50

HWit S REERA.. SRENA R SEEMEBUPTE AT IS (Fit
B2 2 TRSHRK AL ¢ B2 R AL AFL MaEEEIR "8
TR ZRET logo #RiR. _
Lanyard HE74f
Exhibitor branding on visitor lanyard ard at/lanyard/badge collection points at 1
ﬁr?(;grli;;_lolgsl(_)g%ISTICA. Complimentéry logoexposure in AFL website (exclusive) $45.000.00 5
SR logo e ENAGE MR, LU ASIA FRUIT LOGISTICA e 2By | (30
WAL OUIUS . 72 AFL I3l "$ By B T % 2R logo #riR.

Invoicing Address K ZfE 5

Company 2 & %R

Street {7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)

Hi =/ amr CERD

Telephone Hiif

Telefax 14 &

Email H345 Legally binding signature/company stamp

BAFRBINE T~ ) 5
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A3

Badge WAKIES:

Exhibitor branding on reverse side of the visitor badge and at lanyard/badge

collection points at ASIA FRUIT LOGISTICA. Complimentary logo exposure

in AFL website under "sponsors".

ZJET logo JE/RTEMAGE A TH, LA ASIA FRUIT LOGISTICA B4l
HIHEEA AEF UL . 78 AFL Wuf "$%Bhe "2 B TH 3R logo #riR.

1
(exclusive)
Oz

$25,000.00 o

Welcome Evening Sponsor

Leverage on the opportunity to enhance brand awareness at this highly
appreciated networking function one day before ASIA FRUIT LOGISTICA
opens. Event by invitation only to all exhibitors and VIPs. Sponsor's logo in
all communications related to Welcome Reception. Sponsor logo/artwork to
be displayed both online and onsite (e.g. registration email and website,
confirmation email, onsite event backdrop). Complimentary 80 voucher
codes for sponsor's guests invitation to welcome reception. Onsite
acknowledgement by event emcee. Sponsor can have the option to deliver a
short welcome remarks (3-5 minutes) or onsite material / souvenir
distribution. Complimentary logo exposure in AFL website under "sponsors".
B B

AIHEFRRERIES (ASIA FRUIT LOGISTICA) FHRREI— R /A9 —%&
RBEENES P, MAX—VRERENEE. WDER{EIEMES
EEMVIP RS, E5RIDBERE XNAH BT EBEB®EN logo #x
Re #EhE logo FRIR/E AL MILIARR  (AEAMEE T EB A FIRIus | Tﬁi)
BY e, WEHERR) . ARHRESMRLESHNERREEL
80 M FH R, TEANEGLIHEE . BEIE IR F LR ERUE '3 5
) SUEFRIMH D EMENL S M. 7 AFL Wus BB "2 B TRIUR
B logo 7R,

Starting from
$50,000.00 .

Buyer Lounge and Retailer’s Club Sponsor L4k B = H LI

— Buyer Lounge functions as central meeting and restiiig point féz salected
high-level buyers

— Food and beverages will be provided during all3 exhibition days inside the
buyer lounge

— Sponsor's logo to be prominently displayesinside the wails of the buyer
lounge

— Sponsor logo/artwork to be displayed artable/viindflags at/inside buyer
lounge; materials will be produced kv:thie orgariizer

— Sponsor has option of small tayle\iop starid\inside the buyer lounge to
display products or promotion riaterials

— Buyer lounge highlighted as "powered, 5vsponsor" with sponsor logo on all
printed and digital floor plans

— EEM By i L KGR i AR B3 B

$20,000.00
each lounge

Invoicing Address ﬁ}rﬁi‘%,ﬁ

Company A 7] % Fx

Street #7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)
HiH &P afr (ERD

Telephone Hiif

Telefax £ &

Email HEFE Legally binding signature/company stamp

HAPFRBINE TN i =
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ASIA FRUIT LOGISTICA 2026
> 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

— ZRIEMAN, EHREZE PR AR

— ¥R BT logo 75 EEARE =4k 4 Bl H R

— BN logo/ i A 78 SRR B E MR T/ XE B 55 R Mk h 7575
1E

— BB N IR R SR B E I R bR RS R E AR

— ERTE ENRIA BT TR B b, SEERE EM R AR AN " BB S
FF", IFENF B BIF logo

Information Counter Sponsor

Information counter serves as the central knowledge hub for all sorts of
enquiries & well visited. Sponsor logo to be prominently displayed at the
onsite information counter. Two wind flags to be placed near the information
counter, to be produced by the organizer. Information counter highlighted as
"powered by sponsor" with sponsor logo on all printed and digital floor plans.
Complimentary logo exposure in AFL website.

EEaRY®

FRAEEMEIMBRNMATL. ARBEE G EZNERTRMENR
R, EELEHEBERERTIATHENRE. FREaSEMFHRMKFE
HE LR B BHEBE ", FHERBIEIRIR. & AFL M3 ER#ER
THRBEIRR.

1
(exclusive)
50

$20,000.00

Happy Hour Sponsor Xk 5t Ik 5t 42 B

— Sponsor to feature a happy hour in the afternoon of either exhibition day
(3.30-4.30pm)

— Soft drinks, wines and beers to be offered for free in dedicated serving
areas of Hall 3 and 5

— Happy hour to be annouced as "powered by sponsor” (or simiiar) throug!i
hall audio system

— Sponsor logo to be displayed at/around happy hour serving,area; maiarials
will be produced by the organizer

— Happy hour(s) will be highlighted with sponsor logo ‘i fhe visitarguide

— BRI ATEAE R AR H IR R (3:30-4:30pmi s 7 MR LIRS
-3 S 5 SIHBA L TTHRTORIRSS X, G B VR TR | e 17 R g

— JRAE B RECR I OGURA " B B R HRAIL" CHERUEED

— BRI logo R AEXR I YIRS (1245 0 Diste 7/ el ] B AR AR SGRD BRI i 2
Yl

— WK I G REAE WL AR 45 7 R R EL TR log b

3
(1 per each
show day)
R IFN)

$18,000.00

Visitor Bag Insertion SAL P34 E EAE 7}
Insert your company brochure in‘the visi{orbags (max 2 pages/max. A4),
materials provided by the exhibitor

FEMAR T FEAE TN 23 = [ B A M S5 2 Tk A4) BBl e 4R fit

$5,000.00

Invoicing Address K ZfE 5

Company A 7] % Fx

Street #7

Postal code/City/Country BB /35 17/1E %

Date
H it

Contact Person B Z A

Name of customer (in block letters)
BFR CER

Telephone Hiif

Telefax £ &

Email HR55

Legally binding signature/company stamp
BHERBINZE T A w

Deadline | #1E H A
3MJul|7E 31 H
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Water Bottle Sponsor K% B 5

Exhibitor branding on water bottles, widely distributed in visitor bags, at !

! ' . (exclusive) $10,000.00 O
information counter, and other locations O

TEAOEN EZ R A, AR TAREOUR i, &M g MHARS BE IR

Onsite WiFi Sponsor % %% Wifi #E15

— Branded landing page with Sponsor logo + booth number (static and non-

interactive) for trade visitor Wifi login 1

— Login password to include sponsor brand name (e.g. "sponsor@AFL2026") (exclusive) $30,000.00 5

— Signages in public areas (i.e. entrances, information counter, in halls etc.) -
— A WIF) Bk 44 SR B logo UL, (bt Mt B
— IR SRAT T B EDAE HBNE E% (40 "sponsor@AFL2026")
— AKX GuAOk. BlE. BTASE

Mobile Phone Charging Station FHL78 Bk

Sponsor branding on mobile phone charging stations at high-traffic areas
such as meeting points and/or other traffic hot spots 3 $5,000.00 O
TFHLFE Rk 1 A R A, s WOt SR/ B A S AR Al Ak FAL
Fa il B R R

Big Banner at East Entrance &R [JA O A& EIE
East Entrance |
Size : 3000 mmW x 6000 mm H or 4000 mmW x 6000 mmH (depend the
position of big banner)

RITANEAL

J~F: 3000 mmW x 6000 mmH 5§ 4000 mmW x 6000 mmH IR K 74 i
SPEDA=RITND |

w

$40,000.00 O

LED Hanging Banner (Concourse Level) LED S48 (K)T) !
Size: 1.2mW x 4.25mH
Specification: 768 x 2460 pixel 5 $10,000.00 O
JR~F: 1.2mW x 4.25mH
Fik%: 768 x 2460 &

LED Panels at Central Concourse F 528 B LEDBHEEL®E (%)
Size: 6mW X 3.375mH

Specification: 3840 X 2160 pixel, P1.8 6 $10,000.00 ]
R emW X 3.375mH

JiR%: 3840 X 2160 pixel, P1.8

Curved LED Panels at Level 1 (Felcing AEL T(rgin Exit A)

Size: 1.44mW x 2.64mH (doukie jsited) Spec:\960 x 1728 pixel, P1.5, curve
Each 10-second ad will be rotated 10 times /Lhour

LED F/ T AL A 1) $5,000.00 .
Reb: 25 1.44mW X 2.64mH CRUED MG : 960 X 1728 5%, P1.5, hfF
Rk 10 B &g/ AR 10 IR

Invoicing Address K ZfE 5
Company 2 & %R

Street #7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)
HiH &P afr (ERD

Telephone Hiif

Telefax £ &

Email HEFE Legally binding signature/company stamp
BAFRBINE T~ ) 5
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31Jul|7B 31H

Giant LED Feature Wall at East Entrance Lobby
Specification: 4950L x 4320H pixel
Each 10-second ad will be rotated 10 times / hour
E M LED Ijfieht $10,000.00 O
Hit%: 4950L X 4320H 5%
ih R % 10 BT S/ N SR % 10 IR
Lamppost Banner (5 pairs per set) f{TH: % (441 5 3)
East entrance or west entrance 2 sets
Size: 0.3 mW x 3.5 mH 24 $8,000.00 O
RITNABFEIAH -
JR<F: 0.3 mW x 3.5 mH
Balustrade Banner £ 1#1E
East entrance ballustrade 1
Size: 10 mW x 1 mH (exclusive) $7,000.00 O
RITANOFFF 50
JRsF: 10 mW x 1 mH
Balustrade Glass Sticker (3 per set) AT BN 4C (B4 3 7D
Central concourse level 1 10 sets
Size: 3105 mmW x 1140 mmH 10 4 $8,000.00 o
1 R R B iR )
JAF: 3105 mmW x 1140 mmH
Premium Floor Sticker (Level 1) #i#xIG4% (1#%) ) ) \
One piece of floor sticker in prime location in Level 1
3 locations: In front of escalators at Level 1 on the way to the exhibition
entrance 3 $8,000.00 o
Size: 2 mW x 1 mH
IAME: 1 BEA RS AN B 3R AT
JAsF: 2mW x 1 mH @ Re
Floor Sticker (Hall entrances, G Level) #ifR i T A D250 G B)
One piece of floor stickers near hall entrance iri,G level
—5k G RRT A BRI iRGAR 6 $6,000.00 m
Size: 3mW x 1.5 mH
JsF: 3mWx1.5mH

Invoicing Address KZ{E 5

Company 2 & %R

Street 7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)

HiH & afr GERD

Telephone Hiif

Telefax £ &

Email H[ 45 Legally binding signature/company stamp

BRI ET A R 85 =




ASIA FRUIT LOGISTICA 2026 3
ASIAFRUIT 2-4 September 2026 | 2026 4£ 9 H 2-4 H A

LOGISTICA Asiaworld-Expo, Hong Kong | 7 37 i B v Deadline | &L FAA

31Jul|7B 31H

Light Box T4/ %%

1-sided light box near Information counter, central concourse Level 1 or

inside the exhibition hall

Size: 1.5 mW x 2.5 mH 10 $5,000.00 o
WG, 1 b JUE R T A ST A

JR~F: 1.5 mW x 2.5 mH

LED Screen Ads LED F] &

One slide company ad presentation (Max. 20 sec) on large LED screen, 10 slides /

exact location and size to be confirmed later location

Size: 16/9 ratio 10 ILIIT J/ $6,000.00 O
KA LED fids LR —3k A )M N MLIT R (RK20%) | B EMRST .

RIEHA i

R E: 16/9

Pillar Wrap (1 pillar / set) 1 foyer can have 4 pillars

BESE AMETFIE) —MEITHE 44

4-side pillar wrap at exhibition foyer 12 pillers

Size: 1?5 mW x g mH Y 12 NP $84000.00 o
JESSHITT I 4 AL 2

JsF: 1.5 mW x 3 mH > |

Hanging Banner (1/F Floor, East Lobby, Walkway to Hong Kong SkyCity (

Marriott Hotel)

Size : 10mW x 3mH 2 $12,000.00 o
SEARE (BEEBRFARLEENTABERAE 11£)

R~f: 10mW x 3mH |

Sticker or Foamboard on Glass Balustrade (1/F East Lobby) |
Walkway to Hong Kong SkyCity Marriott

Size: Approx 37.2mL x 1.13mH (Each glass 1.56mW x 1.13raF)
BEAT E RS (AR 1 ) ! $8,000.00 0
BEFBRGFARBEENTABE

R~F: #937.2mL x 1.13mH (3R 1.56mW x 1113mH)

Sticker or Foamboard on Glass Balustrade (1S East L.olpy)
Opposite to Walkway to Hong Kong SkyCity wiarriott

Size: Approx 11.36mL x 1.13mH (Each glass1.56mVisg .13mH)
WRAAT EMER AR (RA% 148) 1 $7,000.00 o
BERREARBEETANREXNE

R~ £911.36mL x 1.13mH /AU 1E 1.56mwW x 1.13mH)

Staircase Sticker at East Entrance Lokby

Size: 5.02mL x 47 steps (0.15mH or Q¢ 8/nH)
NP 1 $10,000.00 o
R:5.02 KK x47 R AR (0.15%Fsy 0.115 X5)

Invoicing Address K ZfE 5
Company 2 & %R

Street #7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)
HiH &P afr (ERD

Telephone Hiif

Telefax £ &

Email HEFE Legally binding signature/company stamp
BAFRBINE T~ ) 5
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Staircase Balustrade Sticker (Internal) at East Entrance Lobby
Size: various artwork sizes 1 vai $10,000.00 /
RAAKREREREATIEE (FH) pair X{ pair Xt D
R RERIR
Staircase Balustrade Sticker (External) at East Entrance Lobby
Size: various artwork sizes
RANDKEEBIATIEE (5026) ! $8,000.00 :
R RRIRS
Escalator Glasspane Stickers at East Entrance Lobby
Size: Approx. 13.2mL x 0.57mH . $10,000.00 /
FIRA % S 2 paris pair X =
R~ 2913.2mL x 0.57mH
Escalator Glasspane Stickers at West Entrance Lobby
(Not available 2006 — 2027 due to AWE’s Phase 2 construction) $10,000.00 /
Size: Approx. 13.2mL x 0.57mH 2 paris e O
RIFAE B SRR pair xJ
R~ 2913.2mL x 0.57mH
Escalator Glasspane Stickers at Central Concourse N\ ‘5_16 000/
Size: Approx. 13.2mL x 0.57mH S\pairs (| )" 7
TR A 2 AR 931 Ol 510,000 / 3¢ :
R~ 2913.2mL x 0.57mH ’
Glass Sticker at East Entrance Lobby (1 set for 4 glass panels) Bt
Max. Capacity of Sticker is 70% transparency
Size: 0.9mW x 3mH each | 3 sets $15,000.00 o
RANAKRERBUEAR (1 E 4 BRIFIBR) NELRE BHEBR S 70% |
Rt 54 09 K5 x 3 K& D NO7
Tabletop Standee at Arena Kitchen
Size: Max. 15cmW x 21cmH (A5 Size)
Remarks: subject to venue AWE final approval and.cefsorship $6,000 for
** availabe for 10 pcs or 20 pcs 10 and 20 10 pcs and
Arena i EMEEMGER pieces $10,000 for
R~F: 8K 15cmW x 21cmH (A5 A/]) 20 pes 5
#E NEYIE AWE REMENHE 1045020 | 44 1#4$6,000
" SR 10 445 20 fF i |20 4
$10,000

Invoicing Address K ZfE 5

Company A 7] % Fx

Street #7

Postal code/City/Country BB /35 17/1E %

Date
H it

Contact Person B Z A

Name of customer (in block letters)

BAIR CERD

Telephone Hiif

Telefax £ &

Email HR55

Legally binding signature/company stamp
BHERBINZE T A w




ASIA FRUIT LOGISTICA 2026 A3

AglA FRUIT 2-4 September 2026 | 2026 4£ 9 F§ 2-4 { |
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v Deadline | #0341

31Jul|7B 31H

REMARKS &%

1.
2.
3.

All onsite advertising rates include production and advertising space rental at venue.

Location, exact dimensions and quantity will be provided upon request.

Exhibitors need to provide artwork in the exact dimensions indicated for each item and submit to the
organiser at least one month before the show (artwork of visitor bag, lanyard, water bottle: 6 weeks before
the show).

Onsite advertising will be allocated on first come first serve basis.

By placing this order, the exhibitor confirms that he has read and agrees to GPE HK's General Terms and
Conditions for Fairs and Exhibitions and the Exhibition Terms and Conditions for ASIA FRUIT LOGISTICA
2026.

BT Bl 5 S i S R R s 5 A BLAL 6 7% .

I ARIEE R % PSR I A B . RS RIS .

Z R TR TE # U T R, RS RS —ANHRZS )T GEEESHT 6 FRR IR FHt
85, B A FHURSEL AR, 1SRG R ARSI .

LT g F R e B S 18 1 R U A3 i

W FIAIIT ., ZREEFIARC R A R GPE HK I8 YW 2 — 4 2400 ) ASIA FRUIT LOGISTICA
2026 (1] J Yo 2 ik 2 A

Invoicing Address K ZfE 5

Company A 7] % Fx

Street #7

Postal code/City/Country BB /35 17/1E %

Contact Person Ex & A Date  Name of customer (in block letters)
HiH & afr GERD

Telephone Hiif

Telefax £ &

Email HEFE Legally binding signature/company stamp
BAFRBINE T~ ) 5




ASIA FRUIT LOGISTICA 2026

AE'A FRUIT 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

Official ASIA FRUIT LOGISTICA 2025 Partnerships
ASIA FRUIT LOGISTICA 2025 B 5 &1Etk £

A4

Deadline | &1k H#j
31Jul|7 8 31H

For more information on this subject, please contact Organiser team, operations department 3271 /512 & 4] P\
W T2V, ERRAR: Tel H1f: +66-2-9414600
Email HiF: operations@gp-events.com

ASIA FRUIT LOGISTICA offers up to 4 exclusive and official partnerships that effectively highlight the

exhibitor before, during and after the show.

ASIA FRUIT LOGISTICA Rt £ A 4 MR E T E1EKETIE, TR BHRESEFRRHUSER M.

Stand JEfii=5 | Exhibitor Name £ &5 & 7k

Description IR&#iR

T Availabile, |
Urlite
] H N E

Unit Cost
(USD)
B (Eu)

Total Cost
(USD)
&t ()

Official Partner Country / Region
B EERRMEX
(available for governmental organisations/associations onlyv):

(NRBUFAR B -

Onsite Benefits #3% fLif :

— Branded as "Official Partner Country (or Region)?, the sponrscr’s logo will
be displayed prominently on major welcome backurop(s) itt the exhibiting
hall and on printed materials where applicable

— Partnership featured in media preview

— Senior official to participate in opening ceremonyfciy-day 1 (ribbon cutting)
and to give a brief welcome address

— Partner country to receive 500 on<e=day visitdinuasses granting access to
the event

— Full-page "word of welcome!iti<tne visitor-guide

— Full-page ad in visitor guidé

— Premier positioning of partner coutitry pavilion

— Official partner country pavilieritte-ve first stop of inaugural VIP tour on
day 1

— Discount pricing on onsite aavertising opportunities

— One souvenir insertion in visitor bag

— Highlight of partner country pavilion on floorplan

—AENEITALEE (S TALE ) ", BRI logo LR IT IG5
BORT AFL Y EDRIR AL 58 o

— EVEAREAE AR HE N 2 b AR

— MRE RSN AFL 5 — K0T R UG FF S S

— AL ERRTF 500 7k — H ZEZRMAGES:, FRERT N R 2

— WEARTE P F ) BE T "X ]

— WLARHE B R T

— AL [ o T A o A e A ) R o o

— L [ oK s O R 221 H VIP S8R Y 55—l

- ERZEEIY) S R E N

— FERARFARAZ P TAN — AL FE [ A 222 b

— fE AT B ERH BoR AL = E Y E K R A

1
(exclusive)
50

$80,000.00




ASIA FRUIT LOGISTICA 2026

Ag'A FRUIT 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

A4

Deadline | &1k H#j
31Jul|7 8 31H

Virtual Benefits £&_F %L1 :

— Logo presence on AFL official website & all marketing collaterals, social
media banner, and eNewsletter banner

— One dedicated press release after signing of MOU

— One dedicated social media post of partner country announcement

— One dedicated newsletter to entire AFL database to announce official
partner country

— Top-Level Banner on AFL online catalog

— FEE TG BT BEARYIRE, AR AT AR A R TR R A R L CE logo
- BEREREEE, KA — L AE

— TEAL S IR B R AT B T AL A

— [ AN PR AT — R L TR, BB AL R E

— TEZ 2 5 1 44 s O T A




ASIA FRUIT LOGISTICA 2026

Ag'A FRUIT 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

A4

Deadline | #1E H A
3MJul|7B 31H

Official Fresh Produce Partner

B RR Rk

For example i i1:

— Official Apple Partner
— Official Citrus Partner
— Official Grapes Partner
- BT SEREG R

— BT &S Rk

— BT E SR

Onsite Benefits #37 fLi#:

— Branded as "Official Partner" , the sponsor's logo will be displayed
prominently on welcome backdrop in the exhibiting hall and on printed
materials where applicable.

— Partner to receive 300 one-day visitor passes granting access to the
event

— Half-Page "Word of Welcome" in visitor guide

— Half-Page ad in visitor guide

— Preferential positioning of partner booth

— Partner booth to be included in inaugural VIP tour on day 1

— Discount pricing on onsite advertising opportunities

— One visitor bag insertion

—1EN "B T A RAKRE", BRI logo KR FEE T (XU SR A 1) B SS

kB ESR Y EoR

— ERIKHEREERAS 300 KA — HZE, FREA ARG
— W ARFE B AR DA A

— ARG 0

— GRAKAEAT AR A I R A

— BTG VRAK PRI R AR A 2 1 H VIPALKH [ H oy
- EREEIIH S ML EN

— AR T FRAZ PN AL

Virtual Benefits 2& |- 3L :

— Logo presence on AFL ofticial website\& marketing collaterals, social
media banner, and on eNewsietter t2nner

— One dedicated press release gninouncing partnership

— One dedicated social media.nasi’on announcing partnership

— One dedicated newsletter toventire AFL database to announce official
partnership

— Top-Level Banner on AFL online catalog

— fEETTMu . BEAYIRL, AR AR NE A T [ R B logo

— RAT — R B A EAE R R A

— TEM AT AR BEIE KA B AR AR R A

— [ BN P AT — s i T, AN B T AR

— TELR S R T 44 S TVUAT T B A

1
(exclusive)
50O

$42,000.00 O




ASIA FRUIT LOGISTICA 2026

Ag'A FRUIT 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

A4

Deadline | #1E H A
3MJul|7B 31H

Official Fresh Produce Technology, Logistics or Service Partner

HFERREAR . MRARES S EkHE

For example i i1:

— Official Cooling Tech Partner

— Official Greenhouse Technology Partner
— Official Produce Transport Partner

— Official Quality Certification Partner

— BT R AR SR

— BT E AR SR

- B R s e Rk

— B BUEIAIE SRR

Onsite Benefits #l47$Lif:

— Branded as "Official Partner" of AFL, the sponsor's logo will be displayed
prominently on welcome backdrop in the exhibiting hall and on printed
materials where applicable.

— Partner to receive 300 one-day visitor passes granting access to the
event

— Half-Page "Word of Welcome" in visitor guide

— Half-Page ad in visitor guide

— Preferential positioning of partner booth

— Partner booth to be included in inaugural VIP tour on day A

— Discount pricing on onsite advertising opportunities

— One visitor bag insertion

— VBN "EITEAELRRE", BRI logo K AE T RO WSS RR R & 1 BN A4
B ER R R

— A EAKAEREERAS 300 R AAE H 152, FRIE PRI RS

— WEARFE e H B 2 e i

— WARFR B T

— AR A SRR B R AL AL B

— BT AR B R ALK O e 22 B VIP I ) e b — i

- ERJERIY) S R EN

— FERLAR TR AR TN A%

Virtual Benefits 2 |- &3 &b

— Logo presence on AFL official website & marketing collaterals, social
media banner, and eNewsletter banner

— One press release announcing partnership

— One dedicated social media post of partner announcement

— One dedicated newsletter to entire AFL database to announce official
partnership

— Top-Level Banner on AFL online catalog

— fEETTMEG . BEAYIRL AR AR IE A R R B logo

— RAT— R EATEAE R R B A

— TEM AT AR BETE K AT B AR AR R A

— 1) BN HO P R AT — s LTI, AN B T SRR

— TELRS JE 7 44 S TVURI T B A

1
(exclusive)
C:F®)

$42,000.00 O
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Ag'A FRUIT 2-4 September 2026 | 2026 £ 9 A 2-4 H
LOGISTICA AsiaWorld-Expo, Hong Kong | 7 #5173 E B 18 W v

A4

Deadline | #1E H A
3MJul|7B 31H

Official Wholesale Market Partner B 5 #t & 117 &1E1k L

Onsite Benefits:

— Branded as "Official Wholesale Market Partner" of AFL 2025, the
sponsor's logo will be displayed prominently on welcome backdrop in the
exhibiting hall and on printed AFL materials where applicable.

— Partner to receive 300 one-day visitor passes granting access to the
event

— Partner booth to be included in inaugural VIP tour on day 1

— Discount pricing on onsite advertising opportunities

Virtual Benefits:

— Logo presence AFL website under "sponsors"

— Dedicated one press release and social media post on announcing
partnership

— One Top-Level Banner on AFL online catalog

WA ER a:

- fF8 AFL 2025 1) "B 5 iR T G EAKAE", SR BIR (Y logo Fr URES i &
ANEEIT W SR SR L, RIS BonfE AFL BYETRIRD R

- BRI AR 3RAT 300 sk H 752

- BYRIKPE AL BN R 28 H A VIP & 58

- ) E BT, SR

£k b EAR R :

- logo FRiR i BLAE AFL W "#eBhr "2 H

- BIRA R R AR A, EAASTE LR
- AFL 7E26 H 3% LI — AN Tgsmg 2

Details on
available
upon
requests

REMARKS %

1. All Onsite Advertising rates include production and advertising space rental at the venue.

2. Location, exact dimensions and quantities will be provided upon request.




ASIA FRUIT LOGISTICA 2026
ASIAFRUIT 2-4 September 2026 | 2026 4£ 9 H 2-4 H A4

LOGISTICA Asiaworld-Expo, Hong Kong | & # 15 B Frid b1 P B

Exhibitors need to provide artwork in the exact dimensions indicated for each item and submit to the
organiser at least one month before the show.

By placing this order, the exhibitor confirms that he has read and agrees to GPE HK's General Terms and
Conditions for Fairs and Exhibitions and the Exhibition Terms and Conditions for ASIA FRUIT LOGISTICA
2026.

FrE I & ol L& hAE SR VR ) o o i AL B 2

T TTRARIE R ) % SR AL T AL B R R

ZJEm R IR IE SV R BIRE, IR ERS I 20— ARG 977 .

W IR, SR ORI R E GPE HK 1 W4 — Mok sk F %1 LL & ASIA FRUIT LOGISTICA
2026 1 & W S5k R A

PN~

Company 2 & 4 FR

Street #7

Postal code/City/Country BB AL /45 17/[E 5%

Contact Person Bt & A\ Date  Nameoi‘sustomer.(in block letters)
Hi &am (ERD

Telephone Hif

Telefax 1 & |

Email 555 Ledally binding signature/company stamp
EURE e Al IR RAE S
|




ASIAFRUIT

SHOWCASE ASIA FRUIT LOGISTICA 2026 A 5
AT TNERR RS R
ASIA FRUIT 2-4 September 2026 Deadline % F 4

LOGISTICA 2026 ££9 H 2-4 H 24Jul/7H 24H

AsiaWorld-Expo, Hong Kong, China
HhEERATNEFRERTE

ASIAFRUIT SHOWCASE
THKRBERE &
For more information on this subject, please contact Fruitnet Media International
METWES S, FHR T: +61 (03)Q040 1604

Winnigd'ang
winaie@fruitrietyco

YOU PRESENT YOUR PRODUCT, WE TAKE CARE OF THE REST)
BRABRRE @, BTHSERED
e ASIAFRUIT SHOWCASE is located on the tradzshow«floor at ASIA FRUIT LOGISTICA. The ready-to-
speak forum takes place over all three davs of ASIAFRUIT LOGISTICA. Seating for 60 people,
lectern, notebook with PowerPoint, beamer, grojection screen, laser pointer, sound system,

simultaneous translation service [Eriglish/Chinese), speaker refreshment, technician,
host/hostess

TMKRRESNTRITIE, BIMNERREREZAEFO—"IMKRFIRFL
A—EB> . X MLEETHARR &N S RS = RETNERRERADN BT, 2=
[BIECA 60 PIAE (Bt & T PowerPoint FIEILAHE K. . KFER BtER
fr, BRSSP RETEE/ P XHNREZERS, BHERE. RRARZFHNE
Ao

INCLUDED SERVICES
BEkRE:

e One timeslot of 30 min (+10 min set-up time), exclusive to ASIA FRUIT LOGISTICA confirmed
exhibitors and co-exhibitors
Exhibiting company 5 & 5 &k
Country Bl
Name of person in charge fi = A&
Tel Bi% Fax EE

Stand Number E{IS#5 Signature, stamp and date %%, EZ5HH]

Email address R F&HEHE


mailto:winnie@fruitnet.com

ASIAFRUIT

SHOWCASE ASIA FRUIT LOGISTICA 2026 A 5
AT THERREZERRES

ASIA FRUIT 2-4 September 2026
LOGISTICA 2026 £ 9 H 2-4 H 24Jul /7B 248

AsiaWorld-Expo, Hong Kong, China
HhEERATNEFRERTE

Deadline #; 1 H &]

(EFIAN) TNERRERESSRETRKESRE, T 30 0ARRNE (+%2%
10 7> $PRYER RS E]) S

e Listing of your presentation published in English and Chinese on the Asiafruit Knowledge Centre
website, brief details with title and speaker on the onsite event programme signage and Visitor
Guide
B RERFMEIN R R AR KRAMIRFOMYS E, EIma0EsT B iR A

(MAFEE) FR~RERFEEFRFANEZ A,

e Press release prior to ASIA FRUIT LOGISTICA with an overview af‘presetitations and speakers
PRICE For registration: US$2,500 Only 6 slots available:{first-come!, sist-served
DATE Closing date for bookings: 24 JULY 2026

Final closing date for registrations & deadling)for suibtlv oi'texts for the official press release (2-4
explanatory sentences required) and foriticiusion.n the official ASIA FRUIT LOGISTICA / Asiafruit
Knowledge Centre Visitor Guide: 24 10LY 2026

FEMAE: 2,500 =T, (NELE TR HLEdLE
sk E A 2026 4 7524 H

SR EH RS EC2026 £7 B 24 H  CEHETIER 2-4 AR TINE,
AT ) N ESRRE R RS/ N KRER A O RF )

Exhibiting company £ @& &}

Country Ex

Name of person in charge fi = A% &

Tel HiE Fax {£&

Stand Number E{IS#5 Signature, stamp and date %%, EZ5HH]

Email address R F&HEHE



ASIAFRUIT
SHOWCASE ASIA FRUIT LOGISTICA 2026 A 5

AT THERRERES N
ASIA FRUIT 2-4 September 2026 pediine FLLRH
LOGISTICA 2026 E 9 H 2_4 E 24 Jul /' 7 H 24 H

AsiaWorld-Expo, Hong Kong, China
HhEERATNEFRERTE

Please select your preferred timeslot in order of preference:

TR e B A S AT R B

2 September 2026 3 September 2026
2026 FF9 H 2 H 2026 %FF9 H 3 H
[ ]111:00-11:30 [ ]111:00-11:30

[ 112:00-12:30 [ 112:00-12:30

[ 113:00-13:30 [ 113:00-13:30

Please provide the proposed topics and title of presentation. Synosis73-4 lines’summary of presentation:

FREEFRANTIHNIRE. BHE/3-4 THHATEE

___Freeentry of topic: 287 o] B 1% ¥

PLEASE COMPLETE MORE DETAILS BELOW:
FETTASEZFAES:

Contact Person for ASIAFRUIT SHOWCASE
THKRREAEERKRA:

Salutation FRiE:
First Name 75:
Last Name %4 :

Mobile (for onsite contact purpose only) F4/l ({X{EINZELK )

Exhibiting company £ @& &}

Country Ex

Name of person in charge fi = A% &

Tel HiE Fax {£&

Stand Number E{IS#5 Signature, stamp and date %%, EZ5HH]

Email address R F&HEHE



ASIAFRUIT

ASIA FRUIT LOGISTICA 2026 A 5
AT EHNERRERES

ASIA FRUIT 2-4 September 2026
LOGISTICA 2026 ££9 H 2-4 H 24Jul/7H 24H

AsiaWorld-Expo, Hong Kong, China
HhEERATNEFRERTE

Deadline #; 1 H &]

E-mail Address B FHRFA M 3t

Speaker Details:

RHANMER:

Salutation FRiB:

First Name 75:

Last Name %f:

Position BR/z:

Mobile (for onsite contact purpose only) F4/] ({X{EE B 2=R]) -

E-mail Address B FHRFA M3

Points to note:

ARED:

¢ Each exhibitor can book only one tiraeslot. Astatal of 10 minutes is planned for set-up, 30 minutes for
presentation including Q&A sessidr. Catering.is not permitted at ASIAFRUIT SHOWCASE.
BRSRENXUME— I HEE, SARE 10 DeESRR(E, 30 2HNRFHNE (SEER
T). BRESHIH A RS,

* We highly recommeridyou supglenent this with personal invitations, press/banner advertisements
and your own campaign.

BAGRZGEF RIS IB ARG, BE/EET SXIET B A

¢ Only exhibitors or visitérs\with proper badges will be admitted into ASIA FRUIT LOGISTICA fairground.
You are more than welcome to extend invitations to your clients with voucher codes at USD12 per
person per each day visit (special rates for our exhibitors only).

Exhibiting company £ @& &}
Country Ex
Name of person in charge iR A%

Tel HiE Fax {£&

Stand Number E{IS#5 Signature, stamp and date %%, EZ5HH]

Email address R F&HEHE



ASIAFRUIT

ASIA FRUIT LOGISTICA 2026 A 5
AT FHERRERES

ASIA FRUIT 2-4 September 2026
LOGISTICA 2026 £ 9 H 2-4 H 24Jul/7 B 24 H

AsiaWorld-Expo, Hong Kong, China
HhEERATNEFRERTE

Deadline #; 1 H &]

RERBESSRIEMNSERFNNAR, AUHAANTNERRERES ., RIMBIEFTRDEEE S
RERSHEIER, BRNEFSUBHENEHD 12 Z0/A ((RERMNSEFRENFEN) .

¢ Exhibitors with a confirmed an ASIAFRUIT SHOWCASE booking will be permitted to distribute
marketing materials to the audience during their presentation timeslot.
WINMELNKREFENZREE, TUERFNERANETRIREEHES ZME.

¢ No database of attendees will be shared due to privacy concerns.

HTBRRAFRIFHER, SETRNEREANIIER AT,

Conditions of participation: - Registration is subject to the approval of\content (Speaker and topic) by the
organisers (ASIA FRUIT LOGISTICA and Fruitnet Media Internationai).“Fne decision made by the organisers
will be final. Once the presentation is confirmed by the organisers, the paiticipation fee of USD2,500 is
due immediately. In case of cancellation, the participation feé/0f USD 2,500 will still be charged.
SINEA: AEMEREENT (INEFRRE RS - Fesithet Media International) XfRZE
CRFATLEHRHTH) (HE. TNTHRERATREZREN—EREFARETNITHIN, N2
BRI fF 2,500 £TIS Nk, MEBUESS, THEWERL500 2SNk,
Speaker consent form will be sent to all confirméaispeakerson the official consent of data collection,
disclosure and publicity of their details and gresentation, Speaker consent form copy is available upon
request. - With the submission of your re@istration, yyou hereby agree to the Exhibition Terms and
Conditions for ASIA FRUIT LOGISTICA 2825 and t&-the General Terms of Business for Trade Fairs and
Exhibitions organised by Global Preduce Eventsi/Hong Kong) Co., Limited. Place of performance and
court of jurisdiction: Hong Kong AR, China
BB EEREREIERE OREM R FAFEME SFRE I, ﬁ%ﬁEﬁwM@ﬁAkL
CEHARRR). WERE (BFARRR) BIARNTZRFRM. AR ZIMET, BIERE
= 2026 TNEFRRBEERSH CERETFTMEME)Y XA Global Produce Events (HK) Co., Limited
(FENRZRES—HREWER). BT iﬂﬁﬁ]ﬁ’ﬁ SN AR P EEBETEX .

Exhibiting company £ @& &}

Country Ex

Name of person in charge fi = A% &

Tel HiE Fax {£&

Stand Number E{IS#5 Signature, stamp and date %%, EZ5HH]

Email address R F&HEHE





